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Introduction
Since last August, multimedia services based on the technical specifications several SWGs of SA4 have been developing for years entered the stages of global commercialization. In comparison with the service launches in the previous generations, competition with services supported by other radio access technologies became less significant. Instead, now there are nimble over-the-top (OTT) services with well-prepared marketing strategies and easily recognizable brands and logos.
As a result, penetration ratio of certain standardized services lags behind that of services using proprietary technologies. In this contribution, we introduce the efforts of branding standardized services and ask SA4 to discuss whether it will be feasible to brand advanced multimedia services or design visually-attractive logos on the 3GPP level so that operators and vendors can use them to promote the proven quality and stability of standardized services and products.
Uncoordinated Branding Examples
Rather than defining a brand based on purely technical origins, such as MTSI or E-UTRAN, GSMA contrived an easy-to-understand brand by focusing on just voice and LTE, i.e., VoLTE, which became successfully accepted in the general public as the most fundamental services based on the new radio access technologies. However, as neither GSMA nor 3GPP recognized the necessity of defining a logo for the services, media, operators, and vendors could not but use independently-designed VoLTE logos, which limited the recognition and reduced the marketing efficiency.
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As can be seen in the above examples, a straightforward approach was to design the logos on top of the well-known official 3GPP LTE logo, which often resulted in logos looking improvised as the two parts were not completely united. Defining new logos from scratch was not so successful either. On the other hand, proprietary VoIP services not only enjoyed the advantages of consistently designed brands and logos, but also achieved the reputation of higher quality as they adopted new technologies such as SWB earlier, effectively limiting the perceived quality superiority of VoLTE only to the outdoors or where a good WIFI link is not available.
Necessity of Coordinated Branding
Official LTE logos of 3GPP have been contributing to the expansion of the access and core networks, as well-respected signs of continuous innovations supported by mobile communications. Especially for the multimedia services that have to compete with well-established OTT or proprietary services, official brands and logos from 3GPP may boost their level of recognition significantly.
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As SA4 is currently finalizing the works for EVS codec standards and SWB/LTE acoustics, and LTE-A is getting deployed, it might be a good time to define a brand and a logo, for example, e-VoLTE or VoLTE-A, representing advanced multimedia telephony services over LTE-A, to emphasize that newly available are services whose quality, not just capacity, exceeds those based on any other standard or proprietary technologies.
The necessity of a coordinated branding is not confined to the advanced networks, as the emergency services designed for GSM/UMTS, such as eCall, also compete with proprietary services with well-established brands and reputation. In addition, virtually all mobile broadcasting technologies have their own logos, suggesting that an appropriate logo characterizing its key benefits compared with the dedicated broadcasting technologies may have to be designed for MBMS.
Proposal

We ask the Chairmen of SA4 SWGs to discuss the necessity of branding services at each SWG respectively. If the necessity is widely recognized, they are further requested to introduce the value of such branding at the higher-level meetings of 3GPP or offices in ETSI/3GPP in charge of branding aspects, so that operators and vendors can efficiently drive the adoption of new multimedia services and technologies while sharing well-designed common brands and logos.[image: image3.png]
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