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Introduction

The “Introduction” clause of TR 23.871 V1.1.0 ‘Enhanced support for user privacy in location services’ describes in the second paragraph in general, how the current (Pre Rel-5) privacy screening is specified.

According to this description, the privacy checks are performed in the visited MSC only. However TS 23.271 states that the SLPP shall be downloaded to the VMSC, MSC server and SGSN.

The SGSN should be added to the screening description. (It is assumed, that the term MSC includes MSC and MSC server).

Proposal

It is proposed to add the SGSN in the current general description of privacy screening in the “Introduction” clause of TR 23.871 ‘Enhanced User Privacy in Location Services’.

******** First modified section **************
Introduction

There is a need to enhance the privacy mechanisms provided for Location Services to support the increasing number of LCS clients and the varying privacy requirements for location services. It should also be possible for the subscriber to set or change the location related privacy parameters in the home network. There are some limitations in support for user privacy in the current LCS specifications in 3GPP and there is a need to enhance the privacy mechanisms e.g. for roaming subscribers.

In current Specifications only limited screening for privacy is possible. The screening is based on the “LCS client ID” parameter of MAP Provide Subscribe Location message used by GMLC to request the subscriber’s location from SGSN or MCS. The visited MSC or SGSN maps the received LCS client ID to subscriber’s Privacy parameters (e.g. list of allowed LCS clients) to screen out the unwelcome location requests. In practise, there is a need to have more detailed service type screening e.g. to differentiate between “where am I” type of services and games or entertainment services. 
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