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This is a change request to an existing use case to address traffic steering based on the user’s subscription status. The existing use case addresses a small number of subscription types such as priority (gold, silver and bronze priority). This P-CR adds wider approach to subscription types to address the status of subscriber services such as web filtering for children, employees and virus detection. 
---------- Start of Changes ----------

***** 1st CHANGE *****
x
Use Cases and Scenarios

x.1
Traffic steering based on user’s subscription
x.1.1
Description
This use case illustrates the traffic steering policy based on the user’s subscription. The MNO distinguishes the user’s priority (e.g., gold, silver and bronze priority) and the user’s status with respect to optional subscriber services (e.g. web filtering for children, employees and virus detection) based on the user’s subscription data and implements traffic steering based on the user’s information.
x.1.2
Pre-conditions

The high priority user and normal user can use a popular mobile network application that pushes advertisements to the users. The users have to close the regular pop-up advertisements when using this application.
x.1.3
Service flows

When the user’s downlink advertisements sent from certain mobile network application arrive to the MNO, the MNO could steer the user’s traffic through different traffic path:
· For the high priority (gold) user, traffic is steered through an Anti-Advertisement enabler. 
· For the medium priority (silver) user, traffic is steered through an Anti-Advertisement enabler for a period of time after which pop-up advertisements are allowed again by no longer steered traffic through an Anti-Advertisement enabler.

· For the normal (bronze) user, traffic is not steered through an Anti-Advertisement enabler.
· For users with filtering for children enabled, traffic is steered through an enabler that allows or blocks traffic based on algorithms tailored to this.
· For users with filtering for employees enabled, traffic is steered through an enabler that restricts traffic according to rules set by the subscriber.
· For users with filtering for viruses enabled, traffic is steered through an enabler that checks for viruses, malware, etc., and allows, blocks or decontaminates traffic as appropriate.
x.1.4
Post-conditions
For the high priority user, advertisements pushed by the application would be filtered by the Anti-Advertisements enabler, while advertisements pushed by the application would not be filtered for other users.
x.1.5
Potential impacts or interactions with existing Services/Features
None.
x.1.6 
Potential requirements
Based on end-user’s priority and the status of optional subscriber services from the user’s subscription data, the operators should be able to define different traffic steering policies. The MNO can then steer the user’s traffic through different traffic paths based on the end-user’s subscription data  in order to offer differentiated services for different end-users, e.g., some high priority end-users could get service with no advertisements.
***** END OF CHANGES *****
