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Introduction

This contribution proposes a hyper local advertising service use case for Section 4.1 of TR228xx.
Discussion

The actors and services defined in the hyper-local advertising use case proposal are designated to show the need for supporting high density of use, relevant range, secure, dynamic and opportunistic mobile advertising interactions beyond the abilities of existing macro network and internet based capabilities. This use case is intended to show a mix of automated discovery filtering and direct user involvement when a desired pattern is achieved that is of value to the consumer and/or a commercial entity. There are no pre-arranged relationships required between the device actors (UE’s and wireless advertisement devices). 
Proposal

It is proposed to add the following to TR228xx (FS_ProSe).

*** First Change ***
4.1.x Commercial Use Case
A restaurant owner (Mario) is equipped with a wireless advertisement device that is enabled for proximity discovery & communication (referred to as proximity-aware). The restaurant (Mario’s Italian) decides to start advertising a temporary lunch special because the business in his establishment seems particularly slow at the moment. 

In the context of hyper-local advertising, the following devices and user relationships exist:
· Mario’s is an Italian restaurant. It is one of many proximity aware restaurants in a town center

· In addition to proximity aware restaurants, in this wonderful town center, there are 100s of shops and services, offering clothes, accessories, electronics, furniture etc all eager to be discovered by and to interact with potential customers
· John is a potential customer walking around the town center with his proximity aware device

· John is one of the 1000s of potential customers walking around the town center with their proximity aware devices

· No prior relationship is assumed between any of the potential customers, including John, and any of the potential shops and services, including Mario’s Italian restaurant.
The user experience characteristics are such that:

· When looking at the display John notices that a multitude of shops and services offered to him within walking distance in this town center, have been discovered and classified by its proximity aware device, according to John’s interests.

· In addition to that he notices an advertisement for a lunch special from Mario’s nearby Italian restaurant. 

· The advertisement had been selected for display (out of the many potential ads) on John’s Device based, in part, on having detected proximity to Mario’s restaurant , as well as time of day, John’s affinity to Italian food, and other parameters utilized by the hyper-local advertising system.
Once a potential customer can discover the shops and services in its vicinity it may also initiate direct or marco network communication with any of the shops/services of interest. For example John may communicate directly with Mario’s restaurant or an associated server to retrieve the menu.

The above scenario is valid for various in-door, out-door, over-ground, under-ground, and mixed locations in which GPS may or may not be available or practical. It is expected that the existence of walls and other physical structures may somewhat change the range of the proximity detection.
It is assumed that the system will be able to support this use case in combination with any number of other use cases defined in this document.
