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Introduction

The UMTS Forum and 3GPP held a two-day Workshop last April to identify essential technology enablers for the 3G service categories, identified in the recent UMTS Forum Market Forecast (Reports #9 & 13), and relate them to work items in the major standards and industry fora. The primary goal of the workshop was to establish priorities for future standardisation development and identify gaps, if any, in the current standards process. 

One action item from the Workshop was for the Forum to clarify some of the less common service concept names that were listed in Report #13, Tables 4a & 4b.

These service concepts and application names came from a survey of industry reports, (including ARC, CIBC, Dain Rauscher Wessels, Durlacher Research, Frost & Sullivan, JP Morgan, Merryll Lynch, Mobile Lifestreams, Ovum, Robertson Stephens, UBS Warburg) and from communications with NTT DoCoMo, Motorola and Nokia.  In Tables 4a & 4b the service concepts were grouped into areas of similarity: conferencing, messaging, Internet access/networking, location-based services, entertainment, financial services, information services and mobile commerce.  These eight groups were then mapped against the six service categories defined by the UMTS Forum. (Financial services and information services map into Customised Infotainment and mobile commerce is viewed by the Forum not as a service but as an application that goes across most service categories).

The reason this mapping was done was to properly assign revenues to each service category and not double count.  Some service concepts and applications are a direct revenue source for one or more service categories and others are drivers of traffic.  For these, revenues would not be associated to the specific application, e.g., on-line dating, but accounted in Mobile Internet and Customised Infotainment.

Selected Service Concepts Clarification

Virtual Mouse/Directional Wand

The idea behind this service concept is to turn the mobile phone into a “virtual mouse” with point and click capabilities. Users could point the phone in a certain direction, click a button and bring up a menu with a list of restaurants, theatres, hotels, bookstores etc.  By clicking again users could chose a restaurant by type of cuisine etc.  (Source:  CIBC World Markets)

Voice Activation

Voice activation will help overcome some users’ reluctance to scroll through menus and enter text, in order to access the Internet from a portable device.  Voice activation will provide the interactivity needed for browsing, ordering or using enhanced services such as driving directions.  Voice activation will include voice recognition, voice-to-text and text-to-voice applications.  Voice portal companies will perfect these technologies to extend Internet access to voice-centric handsets. (Source: CIBC World Markets)

M-Information

M-Information refers to generic services such as news/sports headlines, stock quotes, and weather, and to more advanced services, such as delivery of nearly live sporting moments.  Operators can publish user/service statistics and, thus, generate additional traffic. (Source:  Merryll Lynch)

Directories

Directory services are the telephony equivalent to the portal or search engine.  As the Internet goes mobile, the two services will converge. (Source:  Nomura Equity Research)

Machine-to-Machine

Machine-to machine refers to silent computing or communication without human interaction.  Machine-to-machine communication over a wireless network will offer huge cost savings for a wide variety of industries through automatic interaction, including agriculture (monitoring crops and attending to animals); transportation (real-time location-specific repairs and maintenance); utilities (remote monitoring and metering) and back-office processing (real-time interactive stock ordering).  The mobile network is ideally suited to transmit time-sensitive, location-specific data from one machine to another.  (Source:  Arthur Andersen)
Mobile e-bill

This service allows sending electronic bills to a mobile phone.  Payment can also be done via the handheld terminal.  (Source:  Durlacher Research).

Mobile e-salary

This service allows sending payslips to mobile phones.  (Source:  Durlacher Research).

B2B Data Applications

Business data applications is one of several services analysed by JP Morgan to forecast revenues.  The percentage of B-2-B enabled firms in a specific country is the driver for the percentage of mobile users who use that service.  This determines the average revenue per user of that service.  

On-line Dating and Teen Video Chat

These services should be self-explanatory.  They appear to be an extension of SMS, Internet chat lines and some of the I-mode services.  (Source:  Motorola)

Conclusions

The most important point to keep in mind is that the service concepts and applications listed in the UMTS Forum Report #13, Tables 4a & b, came from a survey of recent research published by industry analysts and from communications with Forum members.  These service concepts and applications do not constitute a comprehensive list of all possible 3G services.  In fact, the quality and detail of the definitions vary from report to report and same services are sometimes referred to with different names. This survey of services was done to understand how analysts account for revenues.  What counts is the  service framework (the six service categories) that the Forum developed to forecast operator-retained revenues for 3G services.
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