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Scope of report

Activity update

Progress of LTE

Communications
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FactsFacts--based research by GSAbased research by GSA
Leveraging strong links in the industryLeveraging strong links in the industry
Objective analysisObjective analysis
Widely referenced by the industry, Widely referenced by the industry, 
commentators, analysts, policycommentators, analysts, policy--
makers, mediamakers, media

Capacity and performance evolution

Global mobile Suppliers Association (GSA)Global mobile Suppliers Association (GSA)
Expanding GSA portfolio of surveys, reports fact sheetsExpanding GSA portfolio of surveys, reports fact sheets
All available at www.All available at www.gsacomgsacom.com.com

EDGE and EDGE Evolution

WCDMA, HSPA and HSPA+

LTE

Eco-systems, including user devices

Mobile broadband success stories
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Over 98% of commercial WCDMA operators Over 98% of commercial WCDMA operators 
have launched HSPAhave launched HSPA

Evolution to HSPA+ is the main trend in 2010Evolution to HSPA+ is the main trend in 2010
Over 70% of HSPA operators have also committed to EDGEOver 70% of HSPA operators have also committed to EDGE

Source:
GSA surveys – April 2010

341 commercial HSPA 
networks launched in 143 

countries

100 HSUPA networks 
launched

Over 2,300 HSPA devices 
launched in the market
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HSPA+ is enabling operators to deliver higher HSPA+ is enabling operators to deliver higher 
data capacities at lowest cost per byte delivereddata capacities at lowest cost per byte delivered

103 network commitments, 51 countries; 52 HSPA+ systems launche103 network commitments, 51 countries; 52 HSPA+ systems launchedd
HSPA+ has a strong evolution pathHSPA+ has a strong evolution path

GSA forecasts ~ 90 HSPA+ 
networks will be 

commercially launched by 
end 2010

Source:
GSA surveys – April 2010
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Sharing mobile broadband success storiesSharing mobile broadband success stories
Providing evidence of traffic and revenue growthProviding evidence of traffic and revenue growth
Enabled by HSPAEnabled by HSPA

Source:
GSA report – April 8, 2010



Global mobile Suppliers Association © 2010www.gsacom.com

Slide no. 8/13

LTE market reality: LTE market reality: systems launched in Stockholm, Oslosystems launched in Stockholm, Oslo
64 firm LTE network operator commitments in 31 countries64 firm LTE network operator commitments in 31 countries
Improving ecoImproving eco--systemsystem
Up to 22 LTE networks anticipated to be in service by end 2010Up to 22 LTE networks anticipated to be in service by end 2010
An additional 24 An additional 24 ““prepre--commitmentcommitment”” trials identifiedtrials identified

LTE is clearly the main direction for the industry

LATEST NEWS: on April 15, 2010 China Mobile 
has inaugurated a TD-LTE network at the site of 

the Shanghai World Expo 2010
Source:
GSA Evolution to LTE report – April 7, 2010
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More information in
Evolution to LTE report

www.gsacom.com

FDD and TDD

Network commitments
Trials

Launches
System performance

Eco-system including platforms, devices
Testing

Industry market forecasts

IMT-Advanced

Global status of LTEGlobal status of LTE
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Global mobile Suppliers Association (GSA)Global mobile Suppliers Association (GSA)
Services and applicationsServices and applications
Service deliveryService delivery
Business modelsBusiness models

EXAMPLEEXAMPLE

HD voiceHD voice

Explaining and promoting benefits, Explaining and promoting benefits, 
opportunitiesopportunities
Showing and encouraging the ecoShowing and encouraging the eco--
systemsystem

HD voice based on the AMR Wideband 
technology

GSA - March 2010
(regular updates planned)



Global mobile Suppliers Association © 2010www.gsacom.com

Slide no. 11/13

Global mobile Suppliers Association (GSA)Global mobile Suppliers Association (GSA)
SpectrumSpectrum

REPORTS INCLUDE:REPORTS INCLUDE:

UMTS900UMTS900

Digital DividendDigital Dividend
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Global mobile Suppliers Association (GSA)Global mobile Suppliers Association (GSA)
Environment/sustainabilityEnvironment/sustainability

First paper publishedFirst paper published

More papers will followMore papers will follow

Mobile Industry Actions Towards Sustainability

GSA – January 2010
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Global mobile Suppliers Association (GSA)Global mobile Suppliers Association (GSA)
CommunicationsCommunications

Website is the main channel with strong traffic growth from visitors globally
file downloads (reports, surveys, information papers, charts, maps etc.) running at record highs

Registered site users system (from 2003) provides metrics to confirm target audiences are being 
reached; current growth at record high

Social networking services help - examples:
GSA RSS newsfeed producing 100,000 requests/month and growing
GSA LinkedIN Group (established September 2009) has 1,031 Members (www.linkedin.com/groups?gid=2313721)
GSA on Twitter: www.twitter.com/gsacom

Key conferences are supported where presence of target audiences is guaranteed
own organized meetings, events ensure the most efficient targeting (3GPP involvement in some instances)

Regular briefings for media and analysts, editorials, interviews, etc in key publications
statistics/feedback on media coverage and industry references are reviewed


