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1 Introduction
As part of the MI-EMO work item, a new use case and set of requirements on targeted ad insertion in MBMS were adopted in TR 26.848 at SA4#75 along with a set of requirements. This contribution provides a gap analysis to address this use case in Section 2. A concrete proposal is provided in Section 3.
2 Gap Analysis
The following gaps are identified:
· Targeted ad content delivery over MBMS is only possible by sending all ad related resources over the same FLUTE session on the same TMGI. Then reception is typically done with the promiscuous approach as defined in section 7.2 of TS 26.346 due to the inability to associate ad content with a specific group identified by specific user traits.
· It is not possible to allow MBMS clients to selectively receive ad content delivered through MBMS according to user traits, in order to enable the one-copy operation to instruct FLUTE to receive a copy of one or more specific files (identified by the fileURI or potentially other patterns).
3 Proposal
It is proposed to adopt the proposed gap analysis in Section 2 into TR 26.848. 
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