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Introduction

The SMS Sponsored service allows handling of advertisement in Person to Person Messaging scenarios. Users joining the SMS Sponsored service will receive promotion in their incoming SMS and in return will enjoy significant tariff reductions.
FURST CHANGE – new definition

SMS VPN: The SMS VPN service enables exchange of SMS messages between VPN (Virtual Private Network) members by using a short number, usually similar to the receiver fixed extension number, instead of using the full mobile number of the recipient.
SMS Auto Reply: The SMS Auto Reply service enables the subscriber to activate an automatic SMS reply in response to incoming SMS messages, both from in network subscribers as well as from foreign networks subscribers (incoming MT messages from foreign networks).
SMS Personal Signature: The service allows the end user to personalize its outgoing messages either with a personal remark or a business title. The service enables a user to pre-define a text that will automatically be added to all outgoing SMS messages

SMS Sponsored: The SMS Sponsored service allows handling of advertisement in Person to Person Messaging scenarios. Users joining the SMS Sponsored service will receive promotion in their incoming SMS and in return will enjoy significant tariff reductions.

SECOND CHANGE – New sub-close 4.X

4.X
Short Message Sponsored
4.X.1
Short Description

This use case describes a scenario where an advertisement is being appended to a received short message.
4.X.2
Actors

Joe is a SMS user
Sally is a SMS user with SMS Sponsored Service

4.X.2.1
Actor Specific Issues

Joe wants to send a short message to Sally.
4.X.2.2
Actor Specific Benefits

The called party, Sally had joined the SMS Sponsored service allowing the operator appending advertisement to her received SMS and in return she will enjoy significant tariff reductions and other benefits.

The operator could increase revenues by signing advertisement contracts with commercial companies/organization.

The commercial companies and organizations will take advantage of the wide spread of SMS traffic, and will promote their services / products in the above the line type promotion via textual information to Mobile users.

4.X.3
Pre-conditions

Sally subscribed to the short message sponsored service on her home network 
4.X.4
Post-conditions
Sally's incoming messages may include advertisement. The decision of whether the SM will include the additional text is pending on the free space in the original SM, and on the campaign management decisions (e.g. number of allowed promotions, location, etc…)

4.X.5
Normal Flow

-
Sally joined the short message Sponsored service.

-
Joe sends a short message to Sally.

-
The Sponsored service process the short message information and content and appended to the original short message an advertisement. 
-
Sally receives the message.

-
Sally open and read the message which includes the original text sent by Joe plus advertisement.

4.X.6
Operational and Quality of Experience Requirements

The sponsored service shall support certain configurable system wide conditions (e.g., append advertisement pending the original short message length, the number of advertisement per user per day, etc.).
 There shall be no significant delays to any part of the service.
END OF SECOND CHANGE

Proposal

Insert the above mentioned content into the TR 22.942.

