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1 3GPP Website  

1.1 Web Content 

 1.1.1 News articles 

A total of 5 news articles have been published between March 1 and August 31. 

We are in a transitional phase with the website, as we concentrate on the creation of new content for 
the new site’s pages.  

From the launch of the new site – 3GPP News and Partner news will be prioritised and ‘revamped’ to 
meet the new design’s heavy dependence on news from the groups and partner news. 

Title Published Page views 
(Sept 12, 
2022) 

Topic 

Bob Love celebrated by RAN1 and 3GPP 
leaders 

August 24, 
2022 

1439 A 3GPP Working Group RAN1 veteran with 
over 20 years in the group has been presented 
with a Lifetime Achievement Award, during the 
RAN1#110 meeting this week. 

Not everyone RAN August 24, 
2022 

739 After work on day two of the 3GPP Working 
Group RAN1 meeting in Toulouse, South-West 
France, delegates joined a group from a local 
Association, to run, walk or ride their way 
around a local park – raising awareness of an 
important topic and bringing our 3GPP experts 
an enjoyable evening break from technical 
discussions. 

Breakfast talks for newcomers June 2, 2022 1570 Attendees at the Plenaries in Budapest will 
have the opportunity to attend the ‘3GPP 
Newcomer Orientation Session’, held on the 
Tuesday of TSGs#96 meetings 

A new look for our website July 7, 2022 1947 During the summer, we will launch a new look 
3GPP website. We are currently transferring 
content and testing functionality, with a view to 
a mid-August launch date. 

3GPP Release 17 and UAV Applications July 22, 2022 2368 ATIS today published its 3GPP Release 17 – 
Building Blocks for UAV Applications report, 
describing how mobile networks supporting 
3GPP Release 17 specifications can enable 
uncrewed aerial vehicle (UAV) applications. 

 

1.1.2 Other Website article creation/maintenance/updates 

A total of 30 website articles were created or updated by the MCC or Marcom between March 1, 2022 
and August 31, 2022.  

See Annex A for a full listing.   

  

https://www.3gpp.org/news-events
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1.2 Web Site Statistics (www.3gpp.org) 

In the last twelve months (September 1, 2021 – August 31, 2022), there have been 765,686 
users/visitors to the website. Over the same period, the number of page views is 3,641, 988. 

As noted in the PCG#48-e meeting marcom report (document 23), the November 2021 users and 
pageview numbers hit a very high peak, due to Change Request searches in that period. 

Generally, there is a large degree of stability in the numbers of users and page views.  
 
I will pay close attention to the comparable numbers that the new website will have, from the Autumn 
of 2022 onwards (see section 1.3). By the next PCG, we should be able to demonstrate the way 
browsing habits have been influenced by the new site format. 
 
 

 
 

 
The 3GPP Top 20 
Many of the page views listed here are of the major section landing pages, as expected. 

However, eight of the top twenty page views are communications pages, written to explain a specific 
topic (Release content, technology features). The new 3GPP website will try to tap into the popularity 
of authored content, by providing ‘Browse our Technology’ articles on important (and newer) features. 
 

• Top 20 pages viewed in the year (September 1, 2021 – August 31, 2022) out of a total of 
3,641, 988 views: 

Page name Views 

3GPP 978,806 (26.88%) 

Specification Numbering 247,080 (6.78%) 

Change Requests 125,150 (3.44%) 

Specifications 122,256 

3GPP meeting details 102,613 (2.82%) 

3GPP specification series: 38series 89,113 (2.45%) 

Release 18 88,590 (2.43%) 

Releases 79,210 (2.17%) 

Release 17 74,213 (2.04%) 

Carrier Aggregation explained 71,016 (1.95%) 

Release 16 63,821 (1.75%) 

3GPP TDocs (written contributions) at meeting 60,437 (1.66%) 

Release 15 55,116 (1.51%) 

3GPP Specification Set: 5G 49,161 (1.35%) 

http://www.3gpp.org/
https://www.3gpp.org/ftp/PCG/PCG_48/Docs/PCG48_23.zip
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About 3GPP 37,941 (1.04%) 

3GPP Calendar 32,685 (0.90%) 

LTE 32,427 (0.89%) 

3GPP specifications: active work programme 31,391 (0.86%) 

3GPP specification series: 36series 30,243 (0.83%) 

The Evolved Packet Core 27,891 (0.77%) 

Source: Google Analytics 
 

The Top 10 User Countries 

• Top 10 user countries in the year (September 1, 2021 – August 31, 2022). 

 Users Percentage of total 

United States 164,541 20.46%* 
China 100,091 12.44% 
India 89,137 11.08% 
South Korea 46,927 5.83%* 
Japan 45,410 5.65%* 
UK 25,903 3.22% 
Singapore 25,503 3.17%* 
Germany 24,142 3.00% 
Taiwan 22,528 2.80% 
France 18,912 2.35% 

 
* November 2021 saw an increased number of visits to ‘Change Requests’ pages across the US, South 
Korea, Singapore and Japan: 
 

November 2021: 4X usual volume of CR page 
views. 

Adding the Geo ‘country’ dimension 

 

 

 

 
 
Social media influence 
 

• ‘Social’ media brought in 9,237 site visitors over the past 12 months (September 1, 2021 – 
August 31, 2022):  

Referal from… Sessions 

LinkedIn 6,016 

Facebook 1,052 
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Twitter  802 

Blog  342 

 
 
1.3 3GPP website re-design & launch 

The new website project is proceeding. At the time of writing we are ready to launch after the TSG#97-
e meetings are completed – for the end of September 2022. Some issues with the transfer from the 
developer’s server to the ETSI host have taken time to resolve. 

We are using the time to catch up with the addition of more content for the News, Elections, Liaisons 
and the ‘Browse our Technologies’ pages. 

   

 
2 Highlights Newsletter  

www.3gpp.org/highlights 

Highlights Issue 4 of the Newsletter was published in May 2022. 

Newsletter distribution has been added to any conference Endorsements, 
either via a brochure bin, in conference delegate packs or ‘in person’ from the 
3GPP exhibition booth.  

See Section 6, below, on conferences for more detail of specific events where 
we can establish targeted newsletter distribution in 2022/2023. 

2.1 Highlights Issue 5 content planning 

The content of Issue 5 of Highlights is now stable, with a copy deadline of 
September 26. The new edition will be distributed at trade events from Mid-October. 

The editorial structure of the Highlights content is organised in to three distinct Sections. The content 
starts with our ‘TECHNICAL HIGHLIGHTS’ – articles; that lean more towards the detailed work. Next, 
there is a PARTNER FOCUS section – which has already proved to be a fruitful source of material. 

The final section of the newsletter takes a ‘LOOK INSIDE’ 3GPP, with a dip into the workings of the 
project (meetings, WG structure, MCC, etc).  

http://www.3gpp.org/highlights
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Here is the content list for the new Highlights Issue 5, to be published on-line in October 2022:  

TECHNICAL HIGHLIGHTS: 

Authentication Key Management for Applications 
(AKMA) 

SA3 - Suresh Nair 

AI/ML over-the-air RAN1 - Juan Montojo 

IVAS – taking 3GPP voice and audio services to a new 
immersive level   

SA4 - Stefan Bruhn, Markus Multrus, Imre 
Varga 

SA2 Overview of Rel-18 Study Item progress and 
planning 

SA2 - Puneet Jain 

SA5 Report on Rel-17 achievements SA5 - Thomas Tovinger 
UE Data Collection, Reporting and Exposure SA4 - Richard Bradbury 
5G System Support for AI/ML-based Services  SA2 - Tricci So (200 words to add to SA4 text 

pages) 
 

PARTNER FOCUS: 

TSDSI partner article Rashmi Kamran Bhatia, IIT Bombay  
Bringing Broadband connectivity to Critical 
Communications 

Tero Pesonen Chair Critical Communications 
Broadband Group, TCCA 

Building an industry ecosystem for 6G ahead of WRC-
23 / WRC-28 

Richard White, GSA 

Interview with Adrian Scrase ETSI CTO / PCG Sec. 

 

A LOOK INSIDE: 

• Meeting planning & remote participation (Two pages from TSG Chairs) 
• New Members in 2022 
• 2H22 Calendar 
• News briefs 

2.2 Highlights Statistics 

• Since its launch in September 2020, we have measured the visits to the landing page. Since 
Issue 3, we have measured the visits to the online version of the newsletter (PDF flip 
brochure):   
 

 Highlights 
home page 

www.3gpp.org/news-
events/highlights 

Issue 4 

Total views  

(2022_issue04/mobile/index.html) 

Issue 3 

Total views  

(2021_issue03/mobile/index.html) 

Reported at PCG#49 

(Data from Sept. 14, 2022) 

10 753 2 007 3 691 
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Reported at PCG#48 

(April 26, 2022) 

9 751 n/a 2 493  

 
• 1401 people are subscribed for updates (Campaign Monitor) (312 added since PCG#48). 
• A mailing list of ~580 experts in Europe is maintained for the paper edition. Reduced from 630 

addresses following an email ‘opt out’ campaign and the deletion of ‘return to sender’ 
recipients.  

 

3 Social media  

3.1 Twitter account @3gpplive 

Regular tweets are sent out to promote important news stories and 3GPP participation in industry 
events. We currently have 10,707 twitter ‘followers’. 

Month Number of tweets Tweet impressions 
(number of times read) New followers 

August 2022 2 3,137 48 

July 2022 0 1,459 52 

June 2022 1 4,696 39 

May 2022 0 3,509 36 

April 2022 0 4,403 47 

 
3.2 Linked-in - 3GPP Group 

News and 3GPP stories are now posted to https://www.linkedin.com/company/15826725 as an 
additional channel for our Marcom messages. Output usually follows @3gpplive Twitter announcements 
(see twitter activity above). 

Follower growth of this new 3GPP Linked-In channel: 

• March 2020:   2167 followers 
• August 2020:   6283 followers 
• April 2021:   9349 followers 
• September 2021:  11,084 followers 
• April 2022:   12,419 followers 
• Sept. 2022   13,620 followers  

 
4 Videos  

4.1 Vimeo hosted videos 

All 3GPPlive videos can be seen at https://vimeo.com/3gpplive/ and via the 3GPP web site (in the 
Technologies section).  

https://twitter.com/3GPPLive
https://www.linkedin.com/company/15826725
https://vimeo.com/3gpplive/
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There have not been any videos added since the last PCG. Budget is reserved in the 2023 budget for 
the re-commencement of leadership video interviews at one or more TSG Meeting. 

4.2 An Official 3GPP Video 

Meeting room video content was captured at the recent WG RAN1#110 meeting. 

We have engaged an agency to help develop the story board and content for an Official 3GPP 
promotional video, to be hosted on the 3GPP website and to be made available for use by the partners 
and as support for 3GPP presentations. 

The objective is to create a two-and-a-half minute video that will attract viewers who do not yet know 
about 3GPP. It should feature the following: 

• Clips that demonstrate what 3GPP is all about (International, member driven, leading edge).  
• Clips that show the systems, products & services 3GPP specification work enables. 
• Meeting room shots (no audio, no TDocs) that show the scale, broad community, the daily 

activity of a 3GPP meeting. 
• Short ‘talking heads’ sound bites by 3GPP TSG, WG and Partner experts. 

The video project fits within the 2022 budget, See Annex C and will be completed by year end 2022. 

5 Conferences & Summits 

The list of 2022 - 3GPP endorsed conferences & proposed events for participation is as follows: 
 

Event Organizing Start Finish Location Support 
MWC2022  GSMA 28 February 2022 03 March 2022 Barcelona Supporting 

Assoc. 
5G Standards Development Update ATIS 20 April  On-line Partner event 
8th Annual WWRF Huddle WWRF 10 May 2022 11 May 2022 Ottawa Speaker 
The Big 5G Event Informa 16 May 2022 18 May 2022 Austin Endorsement 
5G MENA Informa 30 May 2022 01 June 2022 Dubai, UAE Endorsement 
5G Latin America Informa 01 June 2022 02 June 2022 On-line Endorsement 
Critical Communications World 2022 TCCA 21 June 2022 23 June 2022 Vienna Endorsement, 

Speaker, 
Stand 

NGMN Industry Conference & 
Exhibition  

NGMN  07 September 2022 09 September 2022 Paris Endorsement, 
Speaker 
(TBC) 

NetworkX - 5G World Informa 18 October 2022 20 October 2022 Amsterdam Endorsement, 
Speaker, 
Stand 

 
 
5.1 Attended NGMN Industry Conference & Exhibition  
Paris, September 7-9, 2022. 
The NGMN-ICE conference featured three themes: The Route to 
Disaggregation, 6G and a whole day on Sustainability issues. 
 
Although there wasn’t a 3GPP speaker on the agenda, there was an 
abundance of 3GPP experience on show and a high degree of recognition 
for the work, particularly in the afternoon session on day one – around 6G. 
 
We had a small 3GPP information booth in the exhibition, used to distribute copies of Highlights and as 
a meeting place during coffee breaks. 
 
Hot off the press (some highlights from 6G presentations at NGMN ICE): 
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• 5G download speeds are 3.7 times higher than 

4G. (OECD) 
• 6G to be Extreme datarate and capacity, 

Extreme coverage, Extreme low energy and 
cost, Extreme low latency, Extreme high 
reliability, Extreme massive connectivity & 
sensing. (NTT Docomo) 

• All generations so far have been sustaining 
techs. 6G could be disruptive. (Vodafone) 

• Learn the lessons from 5G when planning 6G – 
Six Pack lessons image right. (Nokia) 

• There are 450 million 5G subscriptions in China 
already. (Huawei) 

• Most of the exciting features we’re talking about for 6G are in Rel-16 – Rel-20 planning and 
therefore are 5G!  …and …NPN will grow and grow! (6G-life.de) 

• There is a lot of complexity in vertical use cases: Longer term planning needed, considerable 
dependency on legacy assets, diversity of suppliers of assets, ‘brownfield’ sites … (Trumpf) 

• 6G has … Native AI, networked sensing, extreme connectivity, trustworthiness, integrated NTN 
(KT) 

 
Congratulations to NGMN for organizing such a successful and compelling event. 
 
5.2 Planning for MWC2023 
Barcelona, Feb 27 – March 2, 2023. 
 
Planning for the attendance of several ETSI staff and 3GPP representation has started. In 2023, the 
ETSI networking cocktail at les Arenas will make its come back (Tuesday evening of MWC).  
 
3GPP marcom tasks to be carried out in preparation for MWC: 
 

• Exchange with the GSMA for 3GPP’s support of MWC as an Association Partner (Passes and 
branding). 

• Registration of OP ETSI passes for MWC. 
• Arrange the purchase of TSG Chairs delegate passes. 
• Set-up and maintain the Meetings calendar (24 meetings held in 2022), for 3GPP leaders present. 
• Increase effective participation of the Congress and fringe events to be attended by 3GPP 

participants:  
o Member company summits and workshops 
o Monitor 3GPP Partner events during MWC (5GAA, NGMN, 6G-IA…) 
o Obtain Speaker or delegate invite to the Ministerial Programme for Luis Jorge 

 
5.3 Planning for NetworkX - 5G World 
Amsterdam, October 18 – 20, 2022 

Both ETSI and 3GPP are supporting organizations of the NetworkX conference and exhibition. The 
event replaces the Techxlr8 / Broadband World Forum events of the past, both with their strong identities 
and existing support by speakers, delegates and supporting companies. 

During planning, I have agreed with ETSI COM to work towards a joint ETSI/3GPP booth in the 5G 
World part of the exhibition. We will have one wall of the stand dedicated to 3GPPaspects. That will be 
used to demo the Rel-18 content in the form of a poster, which will be available in A3 size replicas for 
delegates. 

I am planning for Issue 5 of the 3GPP Highlights newsletter to be ready in time for this event. 
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5.4 Future plan for a developing market 3GPP Summit 

The challenges in organising physical workshops, due to travel restrictions, remain significant. I will 
continue to monitor how feasible it becomes to organise a F2F event in a developing market for 3GPP. 
The objective is to create a good networking and educational event for new experts and new companies 
and Associations to interact with our leadership.  

We will host the event with a suitable regional partner. I am maintaining exchanges with regional 
contacts, to follow-up on the possibility of a physical 3GPP Summit as soon as it is practical to do so. 

6 TSG and WG marcom activities 

TSGs#96 Budapest, June 2022 

I had planned to make the first physical Plenaries after the 
pandemic the backdrop for our 3GPP video (see section 
4.2), but circumstance meant that I could not attend that 
meeting, so we did not shoot scenes from the meetings, 
nor during the social event – to celebrate being back 
together. 

The marcom budget was used to contribute €5K towards 
the social event on the Tuesday evening of TSGs. There was much to celebrate there, not least the long 
awaited goodbye to the retiring John Meredith and a celebration of the Award of an Emmy to 3GPP SA4 
for work on work on “Standardization of HTTP Encapsulated Protocols”.  

WG RAN1#110, August 22 – 25 

Over 400 delegates met in Toulouse, France for the physical meeting, with 
~500 joining remotely. 

On the marcom side, we video recorded the opening session and coffee break 
scenes on day one and carried out a set of vox-pop video clips of delegates 
briefly answering the question ‘why is 3GPP important to you?’. These clips 
and the video of the fun run – to help collect funds for a local charity – provided 
us with a lot of content for the 3GPP institutional video (see section 4.2). 

Along with MCC colleagues, I helped distribute our latest 5G T-shirt to fun runners and assisted 
Emmanuelle Wurffel (MCC) with the speeches and presentations at the Tuesday evening social event. 

On the Wednesday of the meeting week, during a specially 
convened full session of RAN WG1, Robert Love was 
presented with his lifetime Achievement Award from 
Younsun Kim (see section 8.2).  

T-Shirts, Fun run, Charity collection, social event and a 
special award… all helped create moments of collective 
celebration at the event.  
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7 Branding and Trademark protection 

The 3GPP Marketing and Communications Officer is the guardian of the 3GPP logos and trademarks: 
“3GPP”, “LTE” and the graphical mark for 5G and 5G-Advanced. 

Authorization requests received are recorded and a standard text of the terms of use of the term/logo is 
sent to the requesting person or organization. Any unusual, controversial or potentially undesirable 
request for authorization will be documented in the Marketing and communications report – and 
guidance sought from ETSI legal, prior to authorization or a refusal email being sent. 

7.1 Trademark authorizations since PCG#48 

15 logo & trademarked term usage requests have been approved since the last PCG.  

Full details are in Annex B.   

Reporting to: Total number of TM requests 
PCG#49 15 
PCG#48 29 
PCG#47 40 
PCG#46 29 
PCG#45 34 
PCG#44 45 
PCG#43 60 
PCG#42 55 
PCG#41 26 
PCG#40 32 
PCG#39 21 
PCG#38 55 
PCG#37 13 
PCG#36 23 

PCG#35 24 
PCG#34 14 
PCG#33 14 
PCG#32 35 
PCG#31 35 
PCG#30 32 
PCG#29 36 
PCG#28 24 
PCG#27 41 
PCG#26 22 
PCG#25 20 
PCG#24 19 

 
Our logo usage policy, with advice on how to get the authorization to use our trademarks, is on-line at 
http://www.3gpp.org/about-3gpp/legal-matters/logo-use.  

7.2 Trademark protection and Logo use 

7.2.1 Branding for a future ‘G’  

No work is yet underway to establish a new marker for future 3GPP 6G Specification and Report cover 
pages. The start date for the technical work on the new ‘G’ is estimated at Release 21 (2027?), so we 
have time to plan for the introduction of a new generational marker – if required. 

Prior to the specification work, there are sure to be 3GPP studies, requirement gathering and workshops 
as well as a growing number of external (to 3GPP) initiatives. 

In case of need, I have allocated €10K (Annex C – 2023 budget forecast) for agency work on our future 
brand options. When instructed by the leadership, I stand ready to work on a project to have a new 
marker ready in time for the new ‘G’.   

7.2.2 Discussion on Regional trademarking  

In June of 2022, Cdr Anurag Vibhuti of 3GPP Organizational Partner TSDSI advised that TSDSI has 
been working towards the ITU-T A.5/A.6 Certification and that for that process, TSDSI are working on 
their own trademark guidelines. 

TSDSI sought clarification on the rights & obligations of OPs to trademark the terms/logos in local 
jurisdictions. In addition TSDSI asked for clarification on the process for authorizing the use of 3GPP 

http://www.3gpp.org/about-3gpp/legal-matters/logo-use
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trademarked terms and logos. 

The ETSI legal adviser has approved the following response, which I include here for future guidance 
and for information: 

Reply on TSDSI request for information. Source K. Flynn email July 4, 2022: 

I confirm that ETSI did not file any trademarks for 3GPP in India. At the outset of the project, 
ETSI filed trademarks in various countries, for both the ‘3GPP’ mark and ‘LTE’. This initial work 
by ETSI for trademark registrations is not something that resulted from a formal agreement, it 
was done on behalf of the partners, from the beginning of 3GPP. 

Specifically for 5G: During the PCG discussions on the 5G logo, we agreed that each OP could 
file a trademark on our logo – on behalf of the partners - if they felt the need to. We did not 
trademark the term ‘5G’ anywhere, as it was deemed too general and not 3GPP specific. 

I have been advised by Magali Fitzgibbon, ETSI legal advisor, that it may indeed be easier for 
TSDSI as OP to file the 3GPP trademarks in India. That may well be more efficient as the 
process would be conducted locally. 

That said, we would like to stress that the authorization for 3GPP logo usage – As covered at 
https://www.3gpp.org/about-3gpp/legal-matters/logo-use - should remain a centralised 
Marketing and Communications task. Conference endoresements, company usage requests 
and the evolution of our logos (branding aspects), should stay in one place, to ensure that we 
have a project wide response to such requests. The marcom officer reports on (monitors) all 
conference endorsements, logo requests and on 3GPP branding aspects in the regular 3GPP 
marcom report. 

As a specific note here: It is vitally important that trademarks filed be 100% consistent between 
the different regions (example: avoid registrations with different logos, baselines, etc…).  

The email was acknowledged on July 5, 2022 by Cdr Anurag Vibhuti. 

7.2.3 3GPP trademark protection  

No activity in the period of this report. 

7.2.4 LTE trademark protection 

No activity in the period of this report. 

7.2.5 5G logo protection 

No activity in the period of this report. 

7.3 Branded merchandise 

We have a quantity of 5G branded giveaways, for delegates and for future trade events.  

The following are in stock: 

• 5G Pins      500 pcs 
• 5G Polo shirts      ~200pcs (not all sizes) 
• 5G T-shirts      300 pcs (all sizes) 

https://www.3gpp.org/about-3gpp/legal-matters/logo-use
https://www.3gpp.org/ftp/PCG/PCG_48/Docs/PCG48_23.zip
https://www.3gpp.org/ftp/PCG/PCG_48/Docs/PCG48_23.zip
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• 3GPP 8GB Memory sticks   800 pcs 
• 5G Cleaning Cloths (glasses, PCs, etc)  400 pcs 
• 3GPP Ties     200 pcs 

 
8 3GPP Awards 

Full details of the Awards and the procedures supporting them are at http://www.3gpp.org/about-
3gpp/3gpp-award-roll-of-honour  

8.1 3GPP Excellence Award 

The annual Excellence Awards process for the year 2022 will begin in December 2022. 

8.2 3GPP Lifetime Achievement Award 

During the RAN Working Group 1 (#110) meeting in Toulouse, 
August 24, 2022, Robert Love received his lifetime Achievement 
Award from Younsun Kim.  

All three recent past RAN1 Chairs: Younsun Kim, Wanshi Chen and 
Satoshi Nagata had nominated Bob for the award, which was granted 
by the Award’s Panel during OP#47 in recognition of his contribution 
to RAN1 standardization, notably as the editor of the LTE technical 
specification TS36.213 - Physical layer procedures, from 3GPP 
Release 8 onwards. 

  

http://www.3gpp.org/about-3gpp/3gpp-award-roll-of-honour
http://www.3gpp.org/about-3gpp/3gpp-award-roll-of-honour


 3GPP/PCG#49(22)13 
page 15 of 21 

 

 

9 Planning for the next six months 

Here are the major Marcom tasks for the rest of 2022 & 1Q2023: 

1. News stories 
In the next period, there will be news articles on:  

• Rel-18 progress (TSG#97-e, TSG#98-e) 
• Potential for 3GPP progress towards 6G and IMT-2030 
• Meeting planning going forward 
• Announcements about Awards 
• News about the new website 
• Promotion of the newsletter - Highlights Issue 5 
• Promotion of our live participation in conferences 

 
2. TSG and Institutional Videos 

We will finish the official 3GPP video (2022) and plan for three video interviews at the first 
possible f2f TSGs, in 2023. 
 

3. 3GPP HIGHLIGHTS 
The fifth issue of the newsletter is due out in October 2022. The 6th Issue is due out in 
February 2023. 
 

4. Web site 
We will continue work on the new website in H2 2022…and beyond. 
 

5. Conferencing 
The marcom officer is working with the GSMA to re-establish our Association Supporter status 
at the full MWC series.  
 
Our agreement with Informa on the 5G World series will allow us to plan for attendance at 
NetworkX / 5G World in 2022 and 2023.   
 
As soon as possible, we will organise a 3GPP Summit – aimed at a developing market for 
3GPP standardization. 

 
[REPORT ENDs]  

  



 3GPP/PCG#49(22)13 
page 16 of 21 

 

Annex A Website updates by MCC period (March 2022 – August 2022) 

Page updated Last Modified 

  TSG Working Agreements  31/08/2022 

  Specifications  29/08/2022 

  3GPP Lifetime Achievement Award  25/08/2022 

  3GPP Recognition Awards  25/08/2022 

  Bob Love celebrated by RAN1 and 3GPP leaders  25/08/2022 

  Not everyone RAN  24/08/2022 

  Running in the park at RAN1#110  19/08/2022 

  email lists  25/07/2022 

  FAQ  25/07/2022 

  3GPP Release 17 and UAV Applications  22/07/2022 

  Reconnecting better together - NGMN IC&E  11/07/2022 

  A new look for our website  06/07/2022 

  Uniform Resource Identifier (URI) list  05/07/2022 

  Update on standards development  28/06/2022 

  SA WG6#49-bis-e Election results - 24 June 2022  24/06/2022 

  SA WG6#49-bis-e Elections - 22 June to 1 July 2022  24/06/2022 

  SA6 - Application Enablement and Critical Communication Applications  24/06/2022 

  SA WG6#49-bis-e Election results - 24 June 2022  24/06/2022 

  SA WG6#49-bis-e Elections - 22 June to 1 July 2022  24/06/2022 

  SA6 - Application Enablement and Critical Communication Applications  24/06/2022 

  3GPP Highlights  04/06/2022 

  Breakfast talks for newcomers  02/06/2022 

  Covid 19 Information Corner  30/05/2022 

  About 3GPP  16/05/2022 

  Release 18  03/05/2022 

  Partners  02/05/2022 

  ESOA to partner 3GPP  25/04/2022 

  Releases  25/04/2022 

  Mobile Competence Centre  05/04/2022 
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Annex B Logo authorizations granted 

15 Authorizations granted by the Marketing and Communications Officer – for the use of ETSI 
registered terms and logos: 3GPP, LTE and 5G – Since the last report. 

Requesting person or 
Organization 

Date of request 3GPP 
term  

Reason 

VIAVI September 2, 2022 5G technology posters 
ASTRI August 5, 2022 3GPP National Engineering Research Center for 

Application Specific Integrated Circuit System 
(Hong Kong Branch) website use 

Axis Communications AB August 17, 2022 LTE Product marketing - packaging, datasheet, web 
page and in marketing material 

Alexander Peter Weber August 18, 2022 5G, LTE web pages and presentations 
CPQD (Campinas,SP, Brazil) August 24, 2022 3GPP marketing material 
ENGEEM August 30, 2022 3GPP Website, Brochure document, flyers, and marketing 

materials 
NTT Corporation July 26, 2022 3GPP Annual report 
ST Engineering July 21, 2022 5G Labelling for 5G Private Network products 
Cellxica Limited July 20, 2022 5G 5gNodeB 4x4 TDD MIMO basestation in the n78 

band.The logo will appear on a label attached to the 
front case of the unit. 

Proptivity June 28, 2022 5G partnered with Ericsson for indoor 5G networks. We 
would like to use the 3GPP 5G advanced logo on 
our marketing in buildings. 

Fraunhofer June 13, 2022 5G 5G Private Network Demonstrator (“5G Mobile 
Campus Network. We want to put the 5G Logo on 
our setups so that everybody can see that there is 
5G inside… 

ORS - Österreichische 
Rundfunksender GmbH & Co 
KG 

July 6, 2022 3GPP building a solution based on 3GPP specifications 
5G Media Streaming and LTE-based 5G Terrestrial 
Broadcast (TS26.501, TS26.512 et al. including 
Rel16 and Rel17 features). Used on a booth at the 
IBC exhibition and on project website. 

Trilogy May 25, 2022 5G Website and product specifications 
Boston Consulting Group May 27, 2022 5G Client presentations about standards evolution 
Noccarc Robotics PVT LTD April 18, 2022 LTE to show the LTE logo on device & on its datasheet 
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Annex C Marketing budget allocation & 2023 forecast 

2022 Budget 
Budget line Detail 2022 Budget € 

 

Web site 

 

Website design & development 

 

Web site deliverables (Articles, White 
papers) 

 

26,000 

 

0 

 Video & post-production    6,000 

 Vimeo+ subscription 
(https://vimeo.com/3gpplive)  

50 

Conference, Meeting, 
Workshop, Exhibition 
Participation 

Conference fees MWC Barcelona 6,600 

 Booth charges (Internet, electricity, extras)   2,000 

 

 

3GPP Meeting related marcom activities 
(TSG, WG, etc) 

5,000 

Branding, Awards, Printing 
and typesetting 

Highlights newsletter (production, print, 
postage) 

Bags, Posters, Folders 

11,000 

 

0 

 3GPP Awards 3,000 

 Logo design & finishing (PDF, PNG, PSD 
and JPG) 

0 

 Gifts (USB sticks, glasses cloths, T-shirts, 
5G pins) 

0 

Equipment - PC tools & 
Audio Visual 

 0 

Contingency  450 

Total   €60,000 

 

 

  

https://vimeo.com/3gpplive
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2023 Budget forecast  
Budget line Detail 2023 Budget € 

 

Web site 

 

Website design & development 

 

Web site deliverables (Articles, White 
papers) 

 

8,000 

 

2,000 

 Video & post-production    7,000 

 Vimeo+ subscription 
(https://vimeo.com/3gpplive)  

50 

Conference, Meeting, 
Workshop, Exhibition 
Participation 

Conference fees MWC Barcelona 7000 

 Booth charges (Internet, electricity, extras)   3,000 

 

 

3GPP Meeting related marcom activities 
(TSG, WG, etc) 

5,000 

Branding, Awards, Printing 
and typesetting 

Highlights newsletter (production, print, 
postage) 

Bags, Posters, Folders 

13,000 

 

0 

 3GPP Awards 3,950 

 Logo design & finishing (PDF, PNG, PSD 
and JPG) 

10,000 

 Gifts (USB sticks, glasses cloths, T-shirts, 
5G pins) 

0 

Equipment - PC tools & 
Audio Visual 

 0 

Contingency  1,000 

Total   €60,000 

  

https://vimeo.com/3gpplive
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Annex D Marketing and Communications Officer - Task Description 

The Communications Report is a snap-shot of the activities and recent achievements of the 3GPP 
Marketing & Communications officer. The document is updated for each 3GPP PCG meeting.  

The 3GPP Marketing & Communications officer is working to find and publicise the major achievements 
of the project. 

The 3GPP Marketing and Communications officer started work on the 1st April 2008, within the Mobile 
Competence Centre of 3GPP, in Sophia Antipolis, France. 

Current Contact Details: 

Kevin Flynn 
Communications Professional 3GPP 
kevin.flynn@3gpp.org 
Tel: +33 4 92 94 42 58 
Mob: +33 6 84 53 41 57 
 

The reference document for the function is contained in PCG document PCG19_13. 

The following, when achieved, will demonstrate the success of the Marketing and communications Plan; 

• Development of technical brands, such as LTE and LTE-Advanced, LTE-Advanced Pro, 5G 
and 5G-Advanced. 

• Creation of Speaker opportunities at key events. 
• Development & improvement of communications aspects of the 3GPP web site.  
• Maintenance of professional relationships with journalists, web commentators and analysts, to 

deliver effective and accurate information on 3GPP progress. 
• Working within budget. 

mailto:kevin.flynn@3gpp.org
ftp://ftp.3gpp.org/PCG/PCG_19/PCG19_13.zip
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Annex E Marketing and Communications Officer - Goals, Responsibilities and Focus 

Marketing Goals: 

• Strengthen the public relations (PR) role within 3GPP. 
• Improve the PR image of 3GPP towards all publics. 
• Increase awareness of the 3GPP work programme. 
• Establish and promote the success of 3GPP Brands.  

 
Marketing and Communications Responsibilities 
 

• Maintain a continual focus on the task description (Annex C). 
• Deliver the Marketing and Communications Report to PCG and act upon actions and 

guidelines given there. 
• Take care of marketing aspects of 3GPP trademark and branding activities. 

 
Marketing Focus 

Technologies: 

• Inform non-3GPP publics about the impact of the latest Releases from 3GPP, 
promoting the successful deployment of systems that are built on them. 

• Promote LTE, LTE-Advanced and 5G as the best technology proposition for mass 
market mobile broadband. 

• Introduce new Features from the latest 3GPP Releases as “LTE gets even better” and 
“5G is 3GPP”. 

• Show that 3GPP systems are evolving and are the best path for 3GPP and non-3GPP 
[mobile] communities. 

• Promote all 3GPP technologies as flavours – highlighting the potential for Evolved 
LTE (4G) and 5G to deliver futuristic broadband mobile services.  

• Engage with and encourage dialogue with non-3GPP groups – about new 3GPP 
interest areas. 

Audiences: 

• Internal - Engage with and help 3GPP initiatives (appointments & elections, 
workshops, special events, celebrations, gifts). 

• Engage with 3GPP and non-3GPP experts on public relations ideas (web stories, 
speakers, white papers, meetings). 

• Continue PR dialogue with Partners and potential partners to reach beyond the 3GPP 
membership. 

• Be a first-point-of-contact for media and analyst requests. 
• Develop Regional ideas and partnerships for marketing 3GPP topics. 
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