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The Marketing and Communications Report covers the past six months’ efforts to promote 3GPP as a
project and to ensure that the work coming out of the Specification Groups is appreciated by a broader

public.

There are details of the work done on the web site, our use of social media, some video & webinar work,
3GPP conference participation and news about the latest trademarking issues.

The new 3GPP news-letter ‘Highlights’ is introduced here (section 3), which has been the focus of my
efforts during the summer.

In this report, | would draw your attention to the section (2.3) on future website development, to bring
the www.3gpp.org pages up-to-date. This will be a major marcom budget line (Annex C — Marcom
budget) in 2021.
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1 2020 priorities
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In addition to the set of formal and agreed Goals, outlined in Annex F, there are punctual Goals that are
needed for us to address the tactical marcom needs of the current period. In 2020, those Goals have
been greatly influenced by challenges of the COVID-19 Pandemic.

The 2020 tactical goals being addressed:

NEWS - Carry the news about
3GPP e-meetings, release
timing and the growth of the
project in the COVID-19 era.

Need to keep external audiences informed of
our progress and plans.

Section 2.1 - Web site news
content

Section 3 - News-Letter
Section 5 - Videos and
Webinars

CONFERENCES - Understand
the impact of COVID-19 on
conferences and tradeshows.
Focus on key relationships —
MWC, 5G Series and Regional
partners.

Need to plan 2021 participation by Q4 2020.
The December — February workload for MWC is
significant.

Future News-letter distribution depends on
having events.

Need to decide how to partner future virtual
events

Section 6 - Conferences &
Summits

ITERNATIONAL OUTREACH
— Consider the scope and
potential for a 3GPP virtual
conference to replace physical
meetings in new regions.

In 2020, it hasn’t been possible to address the
objective to have 3GPP content delivered to
regions outside of the 3GPP OP footprint.

Section 6.2 - Conferences &
Summits

NEWSLETTER - Create a
3GPP News-letter as a long
term project.

Improve PR opportunity at trade events.
Establish a subscriber base for news.
Attract 3GPP experts to write articles for the
publication.

Provide a platform for MRP contributions on
3GPP topics.

Section 3 — News-letter




2 Web site

21 Content

2.1.1 News articles
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A total of 17 news articles have been published between PCG#44 and PCG#45 meetings.

Title

Excellence Rewarded

The view from the engine room

CSAE to help drive standards

Putting 5G in perspective

Sweet 16, a Release by 3GPP

End of an era as RANG closes

3GPP MCC - new Director steps up

3GPP membership rises to 700

Published

August 18,
2020

August 6,
2020

July 31, 2020

July 16, 2020

July 12, 2020

July 8, 2020

June 2, 2020

May 29, 2020

Page views (at
August 19, 2020)

364

788

703

2368

2899

1964

1859

2614

Topic

Back in December 2019, the TSG Leaders
sat down to consider the nominations for the
annual 3GPP Excellence Awards, where
each Working Group Chair in the project has
the possibility to put forward one name to
receive acknowledgement  for  their
outstanding contribution during the past
year...

In our final video interview, recorded just after
the TSG#88e Plenaries, Lionel Morand —
TSG CT Chair - discusses the importance of
Release 15 and the major role that Release
16 plays in delivering the full set of features
for the 5G system... [interview transcript]

The China Society of Automotive Engineers
has joined 3GPP as a Market Representation
Partner (MRP). The CSAE's main aim is to
promote the sustainable development of the
automotive industry.

In the second of our post TSG#88e video
interviews, Georg Mayer discusses the scale
of the task to provide specifications for 5G
and how many of the most exciting use cases
will evolve & grow over two or three 3GPP
releases... [interview transcript]

In this short video interview, Balazs Bertenyi
looks back at the recent TSG RAN Plenary e-
meeting. He talks about the challenges — like
having to coordinate discussions across 20
time zones — and about the dedication of the
delegates, to get Release 16 freeze
completed on time... [interview transcript]

At the recent RAN (#88e) plenary meeting,
Working Group 6 - responsible for the
GERAN and UTRAN radio and protocol work
- was formally closed.

Issam Toufik has taken up his new post of
3GPP Mobile Competence Centre (MCC)
Director; replacing John Meredith, who is set
to retire at the end of September - after twenty
years in the MCC.

Since the creation of 3GPP in 1998 the
number of participating member companies


https://www.3gpp.org/news-events

e-meetings provoke update to working
procedures

5G for Industry 4.0

MCx Plugtests event gets on-track

Testing C-V2X access layer for ITS
devices

Progress in TSG SA (Post SA#87-e)

RAN work progressing beyond eMBB

Feedback from TSG CT#87-e

May 17, 2020

May 13, 2020

May 12, 2020

May 5, 2020

April 27, 2020

April 24, 2020

April 21, 2020

2610

12503

863

693

1925

2433

1298
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has steadily grown, from the original 350
companies involved in GSM evolution, to a
new high of 700 companies - from around the
globe - working on 5G specifications.

On May 15, the 3GPP Project Coordination
Group (PCG) approved a new Annex to the
3GPP Working Procedures, to cover “Special
procedures for exceptional situations
restricting travel” and has agreed its
immediate activation, to allow 3GPP to
function in the absence of physical meetings.

By Devaki Chandramouli, Work Item
Rapporteur; 5G System support for Industrial
loT (Vertical_LAN in Release-16).

In order to be able to deploy 5G for new and
diverse use cases, including industry 4.0 and
factory automation, the 5G system must work
in harmony with the communications
technologies used in such industries. For this
purpose, 3GPP has now made significant
progress towards the integration of the 5G
system with IEEE 802.1 working group
specifications covering Time Sensitive
Networking (TSN).

3GPP Partner ETSI will host the 5th MCx
Plugtests remote event, taking place from
September 21 to October 2, 2020.

The event has evolved over the past three
years, from an initial focus on Mission Critical
Push To Talk (MCPTT). The test cases now
also cover a variety of Mission Critical Data
(MCData) and Mission Critical Video
(MCVideo) features.

In January 2020, ETSI published EN 303 613
- defining the use of C-V2X as an access
layer technology for Intelligent Transportation
Systems (ITS) in the 5 GHz frequency band.
At the same time, ETSI has also updated
other ITS protocols above the access layer -
in ETSI TR 101 607 - to further support LTE-
V2X for all Cooperative-Intelligent Transport
System scenarios.

During his recent webinar, TSG SA Chair,
Georg Mayer described the effects of the
COVID-19 pandemic on the 3GPP schedule.
He also gave an update on the latest 3GPP
releases and made a commitment to bring in
further initiatives for new experts, to make
3GPP more approachable in the future.

In our recent webinar on 5G radio standards,
TSG RAN Chair - Balazs Bertenyi shared his
thoughts about the status of Release 16 and
Release 17 specifications.

After the dust had settled on the latest TSG
Plenary meetings, we held three webinars -
recorded on April 9 — to get the leadership’s
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thoughts on what each meeting achieved.

AECC joins 3GPP as MRP April 9, 2020 895 At this week’s Organizational Partner e-
meeting, involving the leaders of 3GPP, the
Automotive Edge Computing Consortium
(AECC) has been accepted as a 3GPP
Market Representation Partner (MRP).

2.1.2 Other Web page maintenance/updates

On May 1, 2020 we changed the top banner of the 3GPP web site. The Revolving globe and mention
of the seven 3GPP OPs in turn, has replaced the GIFs that had been there for the previous 12 months.

LY = .. 56

= Broadband

A GLOBAL INITIATIVE  gurdoy AT
AbOUt3GPP  Specifications Groups  Specifications  3GPP Calendar  Technologies  News & Events Home  Sitemap  Contact
over Story Search
) R 3GPP Website: | Search for.
\GPP Highlights =2
¢ firstIssue of the 3GPP News-letter - 3GPP HIGHLIGHTS - has gone to print and is available for review on the
3PP site. 200
e
e Newsetterisin thee distinct Sections :
) ECHNICAL HIGHLIGHTS
it that lean more towards HIGHLIGHTS
o Next s the PARTNER : : 5
CUS section where five 3GPP Market W!J t"" ol

The following page updates were performed between April 1, 2020 and September 9, 2020. These do
not include ‘News Articles’ (2.1.1 above).

Release 17 08/09/2020 Comment added on Rel-17 schedule (Pre-TSG#89)
TSG Working Agreements 04/09/2020 MCC updated (technical)

3GPP Highlights 04/09/2020 New page

Mobile Competence Centre 03/09/2020 RANSG responsibilities taken off

ATIS Webinar — 5G Standards develop 02/09/2020 Corrected broken URL

}Tvﬁrr:tfjrawal of Specifications and/or funct = 31/08/2020 MCC updated (technical)

I\;)Vr:i?il:é a new Spec 28/08/2020 MCC updated (technical)

Partners 26/08/2020 MRP logos and details updated

3GPP Excellence Award 18/08/2020 2019 Awards added

3GPP Recognition Awards 18/08/2020 2019 Awards added

SA5 - Telecom Management 18/08/2020 ToRs udated as requested by chair.
Releases 13/08/2020 Rel-16 and Rel-17 details updated (July)
Presentations and White Papers 13/08/2020 Latest W&Ps added

Release 16 12/08/2020 July updates

Specification Groups 11/08/2020 RANG6 removed

About 3GPP 11/08/2020 WG structure diagram changed

Legal matters 10/08/2020 MCC updated (legal/technical)
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Tutorials & Tools 12/07/2020 Added link to vimeo material
Specifications 03/07/2020 MCC updated
SA4 - Codec 02/07/2020 MCC updated
SA WG4 Chairman change of company 30/06/2020 MCC updated
- 29 June 2020
Bodies with which 3GPP has exchanged | 30/06/2020 MCC updated
liaisons
Liaisons-page 26/06/2020 MCC updated
Contact 26/06/2020 Reworked page - clearer email contacts
3GPP 5G Logo use 16/06/2020 Added line to discourage companies seeking logo use context
approval (approval of artwork, etc) after logo use authorization.
Vacancies 02/06/2020 Amended text
Working Procedures 16/05/2020 MCC updated - New WP Annex 1 updated for travel restrictions.
SA WG6#37 Elections - 11 to 15 May 20 | 28/04/2020 MCC updated
20
TSG CT WG6#100-e Elections - 26 to 2 28/04/2020 MCC updated
9 May 2020

CT6 - Smart Card Application Aspects 28/04/2020 MCC updated
SAG - Mission-critical applications 28/04/2020 MCC updated
TSG CT WG6#98-¢e Election Results -2 01/04/2020 MCC updated

5 to 28 February 2020
2.2 Web Site Statistics (www.3gpp.org)

The average number of site users remains at ~6000 per weekday, falling to ~5000 during July/August
(few meetings).

In the period from March 1 - August 18, 2020 we had:

e 406,524 web site users
o 2,187,749 page views.

Visitor traffic from: Top 10 countries by ‘User’ numbers

from March 1, 2020 to August 19, 2020:

406,524 406,524 406,524
1. | Organic Search 254103 I 5° 55
2. Direct 123,683 I 31.51% 1. EE United States 79,692 (19.16%)
3. | Referral 32,851 Il 7.74% 2. @l China 51,038 (12.27%)
4. | Socia 3,529 ] 0.63%
3. =& India 43,926 (10.56%)
5. | Email 134 |0.03%
6. (Other) 18 0.00% 4 ® Japan 25,585 (6.15%)
2| palt searoh 1ljo00 Source: Analytics 19/8/2020 5. % SouthKorea 17,716 (4.26%)
6. EE United Kingdom 15,906 (3.82%)
7. ™ Germany 15,427 (3.71%)
8. ™= Singapore 14,536 (3.49%)
9 Taiwan 13,916 (3.35%)

10. E= Sweden 7,694 (1.85%)
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Top 10 Page Views
(March 1 - August 19, 2020)

497508

158516

115089
I 7ﬁ7 63344 59991 55970 54576 49133 46936

3GPP Home Specification 3GPP Specifications  Release 16 3GPP TDocs 3GPP 3GPP meeting Release 15 Releases

Numbering  specification (written specification details

series: 38series contributions) series: 36series
at meeting

Source: Google Analytics
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23 Future web site design

The existing web site (www.3gpp.org) design dates back to 2008. In 2020, | will call together MCC and
IT service colleagues (Site hosting aspects) to review the steps necessary to re-vamp our site, to bring
it more up-to-date.

Three changes over the past few years are motivation for change:

¢ Web sites have evolved to a richer, more mobile friendly experience since 2008.

e The community coming to 3GPP has evolved far beyond the traditional players — We need to
adapt to that.

e 3GPP delegates are now used to the 3GU portal and certain meeting related functionality is
moving away from the web site.

By the end of 2020, | will call a kick-off meeting prior to writing a project description for a new
www.3gpp.org design project

It is my target to provide a clear plan of action on what is needed prior to PCG#46 (April 2021), so that
the real work may be done over the summer of 2021 — subject to PCG approval of the plan.

To reflect this position, | have increased the budget allocated for web site work in 2021 to €30K (Annex
B), a figure that is likely to fall short of the total sum required, so that should considered as a first stage
estimate.

A project description and detailed cost estimate, with timelines, will be presented to PCG#46.


http://www.3gpp.org/
https://portal.3gpp.org/#/
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3 News-Letter —

An all new 3GPP news-letter was published on the 3GPP web
site and promoted via social media from September 1, 2020.

The original idea for the News-letter was to have it available at
major trade shows and conferences. During the COVID-19
period, to make up for the lack of physical conferences and
exhibitions, we will invest the resources to carry out a postal
mailing of hard copies, to a number of telecommunications
experts (~500 copies), via 3" party mailing lists (land mail).

The remaining copies will be sent to the 3GPP Partners, on
demand.

Making 3GPP HIGHLIGHTS:

The editorial structure of the content is organised in to three
distinct Sections. The content starts with our ‘TECHNICAL
HIGHLIGHTS'’ - four articles that lean more towards the detailed

&Y

work:
e 3GPP finalizes contribution for IMT-2020
e When the going gets tough... (article about TSG CT)
e 3GPP Telecom Management in WG SA5
e Enabling Edge Computing Applications in 3GPP (SA6 perspective)

Next, there is a PARTNER FOCUS section, with the following articles:

e Global outlook for mobile networks and devices (GSA)

e Made for the global market — Interview (ATIS, ETSI, TSDSI, TTA)

e Driving Data to the Edge (Automotive Edge Computing Consortium)
e Small Cell forum driving open 5G/SCN Products & Networks (SCF)
e Certification of Mission Critical products (GCF, TCCA)

Finally, there is a ‘LOOK INSIDE’ 3GPP, with articles on:

e News in brief
e De-Mystifying 3GPP
¢ New Direction for the Mobile Competence Centre

The landing page for the news-letter is also the subscription page: at https://www.3gpp.org/news-
events/2134-highlights

At launch, in the two weeks between September 1 and September 13, the news-letter landing page has
been visited (hits) 750 times and we have 114 opt-in subscribers via ‘Campaign Monitor’ so far.

Details of the Project plan (Editorial group, timelines, etc) for are in Annex D.


https://www.3gpp.org/news-events/2134-highlights
https://www.3gpp.org/news-events/2134-highlights
https://www.campaignmonitor.com/

4 Social media

41 Twitter account @3gpplive

Regular tweets are sent out to promote important news stories and
3GPP participation in industry events. We currently have 9171 (August
19, 2020) twitter ‘followers’, with an additional 532 people following us in

the past six months.

4.2 Linked-in - 3GPP Group

News and 3GPP stories are now posted to
https://www.linkedin.com/company/15826725 as an
additional channel for our Marcom messages.

Follower growth of this new 3GPP Linked-In channel:

e March 2020: 2167 followers
e August 2020: 6283 followers

Our growth compares well with other Linked-In
‘companies’ in our sector (image right):

5 Videos and Webinars published
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Companies to track @ Time range: Feb 29, 2020 - Aug 16, 2020 ¥

Company

5P 3GPP  Your company

e ETSI

. GSMA

5%  5GWorldPro.com 5G Training & Consulting Company

International Telecommunication Union
5G-Courses.com

3

s 5G Automative Association (SGAR)

s

Humbar

Total followers

6283

18772

EEE)

56063

15167

24804

9023

274963

9981

1828

Twest impressions’

Mew follewsrs.

5902

5030

2323

3585

24088

Number of updates

All 3GPPIlive videos and Brighttalk webinars can be seen at https://vimeo.com/3gpplive/ and via the

3GPP web site (in the Technologies section).

Three videos and three webinars have been completed since PCG#44:

Title
Video A view from the engine room - Lionel Morand — TSG CT Chair
Video Putting 5G in perspective — Georg Mayer — TSG SA Chair
Video Release 16 - RAN progress — Balazs Bertenyi, TSG RAN Chair
Webinar An update on progress made at TSG CT#87, Lionel Morand, TSG CT Chair
Webinar 5G Standards in 3GPP, Balazs Bertenyi, TSG RAN Chair
Webinar An update on progress made at TSG SA#87, Georg Mayer, TSG SA Chair

Date published

August 6, 2020

July 16, 2020

July 12, 2020

April 21, 2020

April 24, 2020

April 27, 2020

237

328

845

642

914

663

Viewings as at 18/8/20
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6 Conferences & Summits
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All endorsed conferences in 2020 have been cancelled, postponed or made into virtual events, as the

year has progressed:

Cancelled face-to-face conferences in 2020:

MWC2020 February
5G & LTE Latin America April

5G India May

loT Week June

CCW 2020 June

loT World August
TechXLR8 / 5G World September
NGMN Industry Conference & Exhibition September
The Big 5G Event September
MWC Los Angeles October
11th FOKUS FUSECO FORUM November
Wireless Russia & CIS November

As | write, in August 2020, there is little prospect of the re-start of commercial events — involving large
numbers of people travelling to attend, despite an emerging picture of plans being made to start low-
key, one-day and locally focused conferencing during Q4 2020.

A full list of our 2020 endorsed conferences is in Annex A.

6.1 MWC Series

This year's MWC Barcelona suffered a slow demise, as exhibitors and attendees pulled out in growing
numbers from early January and the whole show was in danger of becoming a deserted sea of carpet
and half constructed exhibition booths. Faced with the enormity of the growing Pandemic, the organisers
finally made the brave and correct decision to cancel.

The rest of the MWC Series has been hard hit too, with all three show-piece trade events being
cancelled in turn, as the year progressed:

e MWC 2020 Barcelona (February)

e MWC Shanghai 2020 (June)

e MWC LA 2020 (October)

In the Autumn of 2020, a difficult decision will now have to be made, as the GSMA consider the
possibility of holding a physical MWC 2021 in Barcelona.

Planning is currently underway for a physical event, scheduled for March 1 — 4, but the appetite of the
industry for such a massive melting-pot gathering may not exist.

In the MWC2021 Barcelona “Guidelines on Health and Safety for MWC21”, there are many changes
envisaged for the event, its floor plan, visitor footfall, the exhibition booth experience... all adding up to
a very restricted industry event — If it does take place.

At this moment in time, we have made no plans to attend, but we stand willing to support the event as
an Association Partner, as usual.

6.2 5G World - Virtual conference (September 1 — 3, 2020)

The Informa 5G World Summit series carries our 5G logo and we always have a direct input on agendas
and the offer of a free booth in the exhibition — if wanted. This year, the June event was postponed,
rescheduled to September and then converted into a Virtual conference and exhibition (Sept 1-3).



https://www.mwcbarcelona.com/
https://www.mwcbarcelona.com/about/news/news/gsma-guidelines-on-health-and-safety-for-mwc21/
https://tmt.knect365.com/5gworldevent/
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Along with the ETSI Events team, | participated on the ETSI virtual booth, publishing our 3GPP
Highlights newsletter especially for the occasion (See section 3, above).

In the same series, we support the Big 5G Event (Sept 22-24). The event is proceeding as a virtual
event, but we do not have plans to staff a [virtual] stand on this occasion.

For 2021 conferences, Informa are briefing that they are planning for physical conferences from June
2021 onwards. This would mean that they will have a physical 5G World event — probably at Olympia,
rather than at the Excel Centre (smaller venue) next year. Next year’s Big 5G Event should also be a
physical conference (Dallas?).

6.3 The 3GPP Summit & International Out-reach

In the Report to PCG#44, | expressed the need for regional promotion, with Russia and Latin American
as a priority for our efforts. Although we plan to support Wireless Russia & CIS 2020 forum (November,
2020), we have not been able to engage in any other regional events, due to the lack of opportunity
during the COVID-19 crisis.

The best plan to achieve meaningful outreach at this challenging time should include the possibility to
hold a virtual ‘event’, that will deliver our content to new audiences. For this purpose, the next of our
occasional 3GPP Regional Summits, will be a one-day e-summit, using one of the conferencing software
platforms.

Target: To host a 3GPP Summit online, for an International audience, aimed at the 1t half of 2021.

7 Branding and Trademark protection

The 3GPP Marketing and Communications Officer is the guardian of the 3GPP logos and trademarks:
“3GPP”, “LTE” and the graphical mark for “5G”.

Authorization requests received are recorded and a standard authorization text is sent to the requesting
person or organization. Any unusual, controversial or potentially undesirable request for authorization
will be documented in the Marketing and communications report — and guidance sought from ETSI legal,
prior to any trademark authorization or a refusal email being sent.

71 Trademark authorizations since PCG#44

34 logo & trademarked term usage requests have been approved since the last PCG.

Full details are in Annex B.

PCG#33 14
PCG#45 34 PCG#32 35
PCG#44 45 PCG#31 35
PCG#43 60 PCG#30 32
PCG#42 55 PCG#29 36
PCG#41 26 PCG#28 24
PCG#40 32 PCG#27 41
PCG#39 21 PCG#26 22
PCG#38 55 PCG#25 20
PCG#37 13 PCG#24 19
PCG#36 23
PCG#35 24
PCG#34 14

Our logo usage policy, with advice on how to get the authorization to use our trademarks, is on-line at
http://www.3gpp.org/about-3gpp/legal-matters/logo-use.
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7.2 Trademark protection and Logo use
7.21 5G logo use
To limit the extent to which we are required to intervene in logo usage requests, we have now completed

work on a text for the 5G logo web page (www.3gpp.org/about-3gpp/1824-logo_5q), to state that we do
not engage in the approval of specific logo use.

The following text has been added:

“...Beyond the provision of the ‘5G logo guidelines’, it is the user's responsibility to ensure that the logo
is not used in a manner that is misleading or mis-represents the relationship between 3GPP and the
user. The Organizational Partners of 3GPP do not provide guidance on the way to comply with the 5G
logo guidelines...”

7.2.2 ‘LTE’ trademarks

In 2020 ETSI legal has completed work to determine whether we should move to a figurative logo
trademark for the LTE set of graphic logos.

On September 2, 2020, we received notification that a negative decision has been received from EUIPO
via a partial rejection of the trademark ‘LTE logo’ (n° 017953489) in the European Union.

017953489 - Lte  -ims
@
=\ Trsde marknumber 017953489 Owiner 1D nurmber 804370
)
Type Figurative Ouiner nam - INSTITUT EUROPEEN
l e I 1110072018 DES NORMES DE
ngdate TELECOMMUNICATION

(ETSI)
9,16, 35, 38, 41, 42

Appeal pending

v Repres num... 10696

LCA/SLI1679698T/CTM  Repres name  NOVAGRAAF FRANCE

ETSI legal advises that it would have been possible to file an appeal against the decision, but that after
discussion with the ETSI trademark counsel (external), they feel that the chances of success are low.
In addition, such an appeal would require that we mandate a dedicated Attorney whose initial work is
estimated to be between €8K and €10K. For this reason, under the guidance of the ETSI legal advisor,
we have decided to not file an appeal against this decision.

IMPACT: We will continue to use the logo and term, as before. We currently have active trademarks for
the term ‘LTE’ in the regions and this (graphical) rejection will have no impact on that.

The ETSI legal advisor will now consider whether we should pursue copyright of the LTE logos, as an
alternative protection strategy for the LTE brand. In the long term, it may be more cost effective to
establish our copyright, rather than renewing the LTE name trademark in the regions, as LTE matures.


http://www.3gpp.org/about-3gpp/1824-logo_5g
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7.3 Branded merchandise
In 2020 we have ordered a quantity of 5G branded give-aways, for delegates and for future trade events.

We have the following in stock:

e 5G Pins 500 pcs

e 5G Polo shirts ~200pcs (not all sizes)
e 5G T-shirts 1000 pcs (all sizes)

e 3GPP 8GB Memory sticks 800 pcs

¢ 5G Cleaning Cloths (glasses, PCs, etc) 400 pcs

e 3GPP Ties 200 pcs

8 3GPP Awards

Full details of the Awards are at http://www.3gpp.org/about-3gpp/3gpp-award-roll-of-honour

8.1 3GPP Excellence Award

The 2019 edition of the awards have been distributed and the roll-of-honour updated.

3GPP Excellence Award
i G

After the TSG#89-e meetings, | will launch the 2020 Excellence Awards process - to be completed by
December 2020.


http://www.3gpp.org/about-3gpp/3gpp-award-roll-of-honour
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9 Planning for the next six months

Here are the major Marcom tasks for 2021:

1. News stories
In the next period, there will be news articles on:
Rel-17 status and timelines.
E-meetings and the possible move back to F2F meetings (or not).
2021 TSG Elections
News on Award presentations, webinars, videos, conferences and — hopefully — how
3GPP will re-gear towards business as usual in 2H2020.

2. The 3GPP Summit - Regional promotion
As described in 6.3 above, we will plan and host a 3GPP Summit for an International audience
in the 15t half of the year.

3. TSG#92 F2F?
Be ready to celebrate the return to physical meetings, as it happens. | have allocated funds for
a social event and we have a 5G branded T-shirt to distribute — hopefully to help raise a sum
for a local charity.

4. Videos
We will produce three zoom videos after TSG#90 with the TSG leaders and three more after
TSG#92, in person?

5. 3GPP HIGHLIGHTS
The second edition is due out in February 2021.

6. Web site
I will kick-off work on moving the web site forward (section 2.3 above).

7. Trademarking
We will revisit the idea to analyse the uptake of the 5G term and logo as trademarks, by other
organizations. When we know who is trademarking ‘5G’ terms and logos, we can consider
how best to develop our protection of the 3GPP graphical brand.

[REPORT ENDs]
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Annex A Endorsed Conferences and Exhibitions

These are the supported conferences for 2020, as at August 19, 2020:

European 5G Conference 29/01/2020 | 30/01/2020 | Brussels Speaker
MWC2020 24/02/2020 | 27/02/2020 | Barcelona Supporting Assoc.
loT World 06/04/2020 | 09/04/2020 | San Jose Endorsement
5G & LTE Latin America 27/04/2020 | 29/04/2020 | Rio de Janeiro Endorsement
The Big 5G Event 18/05/2020 | 20/05/2020 | Dallas Endorsement
5G India 20/05/2020 | 21/05/2020 | Mumbai Speaker,
Endorsement
Wireless Russia & CIS 20/05/2020 | 21/05/2020 | Moscow Endorsement
loT Week 01/06/2020 | 05/06/2020 | Dublin Speaker
CCW 2020 17/06/2020 | 19/06/2020 | Madrid Endorsement,
Speaker, Stand
5G World 01/09/2020 | 03/09/2020 | Virtual (London) Endorsement,
Speaker, Stand
NGMN Industry Conference & | 08/09/2020 | 10/09/2020 | Paris Endorsement,
Speaker
MWTC Los Angeles 28/10/2020 | 30/10/2020 | Los Angeles Supporting
Association
11th FOKUS FUSECO | 05/11/2020 | 06/11/2020 | Berlin Endorsement,
FORUM Speaker

https://www.3gpp.org/news-events/conferences
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Logo authorizations granted

Authorizations granted by the Marketing and Communications Officer — for the use of ETSI registered

terms and logos: 3GPP, LTE and 5G

For the period August 2018 to February 2019:

King Steel Machinery
Co., Ltd.

Naval Warfare
Information Center
Pacific

NATURAL RECORDS
STUDIOS Inc.

burson cohn & wolfe
and ATSI

RIMEDO sp. z 0.0.
(Brand name RIMEDO
Labs)

5GAA

University of lllinois

Huawei

Beijing Xiaomi Mobile
Software Co., Ltd

General Mechatronics
Ltd.
Juniper Networks Inc.

Sentinum GmbH
Fujitsu

MixComm, Inc.

Loon

Amphenol Antenna
Solutions

X4000
Communications PTY
LTD

Analog Devices
International

ASUSTek
COMPUTER Inc.
Mid Sweden
University

September 9,
2020

September 4,
2020
September 3,
2020
September 1,

2020
August 28, 2020

August 24, 2020

August 5, 2020

August 17, 2020

August 17, 2020

August 4, 2020

August 5, 2020

August 6, 2020
July 16, 2020

July 16, 2020
July 9, 2020
July 2, 2020

June 25, 2020

June 18, 2020

June 10, 2020

June 9, 2020

5G

5G

5G
5G
5G,
LTE,
3GPP
5G,
LTE
5G
3GPP

5G

5G

5G

5G
3GPP

5G
3GPP
5G

5G

LTE

LTE

5G

Our company had an industrial data gateway product for client. We're
planning to install 5G module for support 5G communication. In order
that our client could use 5G in their factory. We would like to put 5G
logo on box of product.

DoD project briefs on government project utilizing 5G

to show compliance with the standard

For use on a the Association of Indonesian Cellular Operators (ATSI)
webinar (free to attend)

Use on the webpage, documents, slides, flyers, email tenders, emails,
posters, and other marketing materials, etc.

5GAA white paper to be published at the beginning of September

to use the 5G logo in lectures (videos, slides) in courses that | teach,
both on-campus and courses delivered on the Coursera platform.
This is used as a visual aid to refer to the 5G technology generally.
Standardization & Industry Development booth for Huawei Connect
2020 (HC2020).

We want to feature this logo in our new product key visuals, which are
part of our marketing materials. Our visuals will be used both online
(such as social media) and offline (such as retail stores).

to communicate that our 5G enabled devices are using the novel
technology and utilizes its advantages.

We are working on a 5G WAN interface (external device which
connects to the CPE) which uses a 5G modem for Juniper's CPE
product portfolio. https://www.juniper.net/us/en/products-
services/security/srx-series/

Nature of use: To add a 5G logo on the device indicating 5G

support.

Flyers, Prints and Homepage

For an infographic and other external materials, to highlight our
membership and commitment to open industry initiatives.
presentation materials for customer presentations

Web site

product marking

presentation training material

We have made some software, based on MathWorks LTE Toolbox (
https://www.mathworks.com/products/Ite.html) which allows us to
transmit and receive LTE signals at various bandwidths to measure
signal fidelity (EVM). We have verified this software with KeySight test
infrastructure, and know it is standards compliant up to release 15.
We would like to use the LTE logo on the splash screen that appears
as the software is loading into memory (about ~5 seconds), along side
a picture of the ADALM-PLUTO device, and the ADI logo.

Utilize LTE Advanced Pro logo to promote ASUS LTE WiFi router (4G-
AC86U)

5G Testsite for research. We are going to put up a sign on campus
telling that we have this testsite and | would like to use the official 5G
logo.



https://www.juniper.net/us/en/products-services/security/srx-series/
https://www.juniper.net/us/en/products-services/security/srx-series/
https://www.mathworks.com/products/lte.html

Lukas Gerhold IT-
Consulting e.K.
lukas.expert
siticom GmbH

TE Connectivity
Corporation

picoNETS
Doro AB

Tata Consultancy
Services Limited
Compal Electronics,
Inc.

Marconi & Avanci
JAGGO SOLUTIONS

Oracle Corporation
Fraunhofer

Varasset

BIGLOBE Inc.

Sony Electronics Inc.

34

June 8, 2020

June 5, 2020

May 27, 2020

May 28, 2020
May 25, 2020

May 15, 2020
May 12, 2020
May 1, 2020

April 30, 2020

April 22, 2020
April 17, 2020

April 11, 2020

April 7, 2020

March 26, 2020

5G

5G

5G,
LTE

5G
LTE

3GPP
5G
5G
3GPP

5G
5G

5G

3GPP

5G
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Customer Presentations (pdf)

Use the logo for internal and external presentations and marketing
communication as well as for official webpage.

customer product brochure; use of the logos is intended to emphasize
the awareness of protocol logos and as information summary about
TE Connectivity’s products and their application. No intention to
promote certified products with integrated wireless services, just
components for those.

Website and all marketing collaterals

To use the icon on printed material such as our product boxes, data
sheets, brochures etc

In Training Material/Presentation used for TCS Internal Use

LGA and M.2 5G modules - To apply the Logo and use it on product
and all promotion channels (such as website, product packing,
promotion edm and advertisement)

5G automotive licensing program...would like to use the 5G logo on
website, press release and certain other materials for the program.
website and in product specifications

Presentations and landing pages of software solutions for 5G
Photographs, shown with articles for media and scientific journals
posters at fairs, conferences and seminars on machines equipped
with 5G sensors

Use in marketing materials promoting Varasset's Joint Use / 5G
Colocation software.

The logo would be used in upcoming ads promoting 5G colocation on
utility assets. Other uses may include webinars, email marketing,
demos & use on our website.

To describe our technical activity and study related mobile area on our
technical blog (Japanese only) :
https://style.biglobe.co.jp/archive/category/TechBlog

Marketing & Promotion : Introduction of the company’s R&D effort on
5G use case in media & entertainment industry


https://style.biglobe.co.jp/archive/category/TechBlog
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Budget line

Web site

Conference,
Meeting,
Workshop,
Exhibition
Participation

Promotional
gifts and
Awards

Printing and
type-setting

Equipment -
Publishing &
Audio Visual

Contingency
Total

3GPP/PCG#45(20)13

Marketing budget allocation 2020 - 2021

Detail

Web development

Web site
deliverables
(Articles, White
papers)

Video & post
production

Webinars
(Brighttalk)

Conference fees
MWC Barcelona

Booth charges
(Internet,
electricity, extras)

PCG & TSG
related Marketing
activities

3GPP Awards

Gifts (USB sticks,
glasses cloths, T-
shirts, 5G pins)

Bags, Posters,
Brochure, Folders

2020 Budget €

6,000

5,000

8,000

4,400

10,000

4,000

8,000

8,000

2,000

9,000
€60,000

2020 Actual
spend €

5,000

2,434

4,480

1,270

5,459

7,000

600

€26,243
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2021 Budget €

30,000

10,000

10,000

2,000

6,000

2,000
€60,000
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Annex D 3GPP — News-letter Project planning
The following is the content of the Editorial group briefing (July 1, 2020):

Scope of the project
e What is the news-letter’s purpose & probable content?

= To present Highlights from 3GPP; meetings, Release progress, Pro tips,
‘feature’ articles by experts, interviews, elections, Partner's news, some great
photos, Awards, etc.
= With every news-letter edition having original content.
¢ What is the target audience?

= 3GPP delegates (000’s)
= Non-3GPP publics
¢ Channels for distribution:

Print - at conferences and exhibitions

Print — to mailing list (TBD)

Print and PDF/flip - via Partners (where appropriate)
Link to PDF/flip via social media (twitter, Linked-in)
PDF/flip brochure archive on 3GPP.org

e Tone of voice is important - what the copy actually reads like;

Peer to peer with its readership

Short stories, 300 — 800 words

No politics, few adverts, no put-downs
Plain English

¢ What do we want our readers to do (call to action)?

» Understand 3GPP and what it does

= See a way to get closer to 3GPP

= Send us their ideas for improvements and new content
¢ What do we need from agency?

= Design guidance
= Help with content handling
=  Production

e Production targeted at events:

Revised targets in 2020 - all events becoming
‘virtual’. PDF version of the News-letter will go
g out. Paper for Partners only.

5G World summi it MWC Barcelona

MWC Los Angeles Critical Comms World

October 28 November 3

September 2, 2020
Issue 1

\_POF and print

February, 2021

Issue 2
PDF and print

o Editorial group consists of:
e Editor: 3GPP Marcom Officer
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e Editorial group Primary: TSG Chairs, MCC Director, PCG Secretary

e Editorial group Optional, PCG Chair and vice-Chairs, 3GPP Organizational Partner
Marcoms

Editorial group responsibilities:

» Editorial kick-off meeting for each Issue (2 x per year - February and
September 2021)

*  Help source content

* Review content & provide feedback prior to production

Production schedule (Issue 01):

Content
Content Rework
deadline (review
Jul. 15 changes)
Editorial Group Content assigned to Editorial group review i
meeting authors (Word doc.) Master Content P"mﬁﬁl:igi
KF to distribute status begins (latest): Jul. 20 (Word doc) to dispatched to
spreadsheet with who Ends: Aug. 6 agency for magic ETSI
and when (allocate ~Aug. 10 prior to Sept. 1
word count) — May 15
Discuss shape of
next issue — May 5
dul. ‘ Aug.
@ Week — wk30 wk31 wk32 wk3 wk34 wk35
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Annex E Marketing and Communications Officer - Task Description

The Communications Report is a snap-shot of the activities and recent achievements of the 3GPP
Marketing & Communications officer. The document is updated for each 3GPP PCG meeting.

The 3GPP Marketing & Communications officer is working to find and publicise the major achievements
of the project.

The 3GPP Marketing and Communications officer started work on the 1%t April 2008, within the Mobile
Competence Centre of 3GPP, in Sophia Antipolis, France.

Current Contact Details:

Kevin Flynn

Communications Professional 3GPP
kevin.flynn@3gpp.org

Tel: +33 4 92 94 42 58

Mob: +33 6 84 53 41 57

The reference document for the function is contained in PCG document PCG19 13.
The following, when achieved, will demonstrate the success of the Marketing and communications Plan;

o Development of technical brands, such as LTE and LTE-Advanced, LTE-Advanced Pro and
5G.

e Creation of Speaker opportunities at key events.
Development & improvement of communications aspects of the 3GPP web site.
Maintenance of professional relationships with journalists, web commentators and analysts, to
deliver effective and accurate information on 3GPP progress.

o Working within budget.


mailto:kevin.flynn@3gpp.org
ftp://ftp.3gpp.org/PCG/PCG_19/PCG19_13.zip
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Marketing and Communications Officer - Goals, Responsibilities and Focus

Marketing Goals:

Strengthen the public relations (PR) role within 3GPP.
Improve the PR image of 3GPP towards all publics.
Increase awareness of the 3GPP work programme.
Establish and promote the success of 3GPP Brands.

Marketing and Communications Responsibilities

Maintain a continual focus on the task description (Annex E).

Deliver the Marketing and Communications Report to PCG and act upon actions and
guidelines given there.

Take care of marketing aspects of 3GPP trademark and branding activities.

Marketing Focus

Technologies:

Inform non-3GPP publics about the impact of the latest Releases from 3GPP,
promoting the successful deployment of systems that are built on them.

Promote LTE, LTE-Advanced and 5G as the best technology proposition for mass
market mobile broadband.

Introduce new Features from the latest 3GPP Releases as “LTE gets even better” and
“5G is 3GPP”.

Show that 3GPP systems are evolving and are the best path for 3GPP and non-3GPP
[mobile] communities.

Promote all 3GPP technologies as flavours — highlighting the potential for Evolved
EDGE, HSPA, LTE and 5G to deliver futuristic broadband mobile services.
Engage with and draw content from non 3GPP groups — seeking dialogue on new
3GPP interest areas.

Audiences:

Internal - Engage with and help 3GPP initiatives (appointments & elections,
workshops, special events, celebrations, gifts).

Engage with 3GPP and non-3GPP experts on public relations ideas (web stories,
speakers, white papers, meetings).

Continue PR dialogue with Partners and potential partners to reach beyond 3GPP
membership.

Be the first-point-of-contact for media and analyst requests.

Develop Regional ideas and partnerships for marketing 3GPP topics.
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