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1	Marcom task
The 3GPP Marketing and Communications Officer will supervise the work to create a new trademarked name, and a graphical mark, for the 3GPP 5G family of standards.
2	The Agency task
In preparation for the 2017 – 2020 specification work, we (3GPP) need to have a credible and attractive name for our 5G system.
3GPP has a timeline for the standardization of next generation cellular technology, aka 5G, with the goal to address the expanded connectivity needs of the future. The chosen name should be inspired by this work.
The task of agency is to come up with the name and graphical representation for the 3GPP 5G family of standards.
3	Who is the new name aimed at?
The new name will be used by companies, by industry watchers, by engineers and equally by non-technical colleagues. If 5G is something very broad and too large for one standards body to ‘own’ – Then, we need a new 3GPP name for anyone who needs to describe what 3GPP does for mobile networks that are ‘5G’.
The first implementation of the name and use of it will be on the cover sheets of 3GPP reports and specs that are for 5G. Once these are being worked on – or published – we expect industry/standards watchers such as journalists, analysts and amateur enthusiasts to start referring to the new name. 
We should also envisage that member companies in 3GPP will make a decision of whether or not they will use the 3GPP term to describe their own timeline for 5G products and services or perhaps as a part of their own product/service naming for products derived/based on 3GPP standards.
If we do not find the right 3GPP name to represent the 3GPP 5G family of standards, companies will find their own names; still based on future 3GPP Releases and features [for 5G], but with less chance to be taken up by everyone – due to their source not being impartial.
4	What do we want from the new name?
3GPP will be the lead standards organization for 5G. We need a name that will provide a mark that companies can gather behind, when they are describing the 3GPP family of 5G technologies which they support. 
The name must be inspired by some of the following terms, and others that describe the industry’s aspiration for 5G to be: new, green, fast, massive, connected, nomadic, social, efficient, real/virtual, thing centric, people driven, etc.
The name may be inspired by 3GPP deliverables, it could be an aspirational term, or it could just be a good name - that works.
5	Constraints – How far can we go?
The new name will be inspired by the technical work. A great proposal should have credible links back to the studies and technical reports (from 3GPP TSG RAN, TSG SA and TSG CT) on 5G, but it will not be constrained by them.



6	Who participates in the Agency phase? (from May 2016 to September 2016)
Agency must include the following communities in their interviews and research;
· 3GPP technical leaders - TSG Chairmen (RAN, SA, CT)
· Member companies – Using 3GPP Project Coordination Group (PCG) ad-hoc list to gather contacts – Including marketing experts who have helped in the early stages of writing this brief
· Organizational partner (SDO) contact persons – proposed by Head of SDO Delegation
· Regional experts – to test applicability and regional perceptions (Asia, Europe, Americas, Africa)
· Additional companies – from emerging 5G industry sectors (ITS, health, utilities, public safety, etc).
The agency quote should plan to take their research to this community – to gather opinion and consensus around possible names.
Once the agency is appointed, the selection process will move forward directly between the agency and the 3GPP Marketing and Communications Officer, reporting to the 3GPP PCG.

7	Deliverables and Timing
Copies of this brief will be sent to selected agency by 23/3/2016, after consulting the TSG leadership and the marketing focus group during TSG#71 (ends 11/3/2016) and the following week.
The 3GPP Marketing and Communications Officer will work with agency to obtain their project proposal and quotation before the 15/4/2016.
Agency proposals should include:
· Timeline and detailed plan of action
· Schedule for section 6 (above) consultations – with participating groups 
· Research on usability and trademarking
· Commitment to have a very short list of names and graphical markers for decision - by September 15, 2016.
Proposals and quotation are sought from agency that provide more than the simple list above. We are looking for advice on what is needed, possible shortlists, graphic work, research results and recommendations.
We also request a detailed schedule, driven by the 3GPP deadlines below:
	Task
	Date
	Who?

	Work on draft of agency brief
	8/3/16 – 18/3/16
	3GPP Marcom officer + focus group

	Decide on which agencies to contact
	8/3/16 – 18/3/16
	Focus group consultation

	Send Brief to agency
	23/3/16
	3GPP Marcom officer

	Marketing Report for 3GPP PCG#36 – To contain status of this process on 5G naming
	3GPP Project Coordination Group meeting#36, document deadline 14/4/16 (meeting in April)
	3GPP Marcom officer

	To-and-Fro discussion with agencies
	Up to 11/4/16
	Agency – 3GPP Marcom officer

	Complete agency proposals to 3GPP Marcom 
	Target 11/4/16, Deadline 15/4/16
	Agency

	Procedure and way forward presented to 3GPP PCG#36
	28/4/16
	3GPP Marcom officer

	Advise agency and start of work
	Target 3/5/16, Deadline 10/5/16 
	3GPP Marcom officer + focus group post PCG discussion & selection

	Short list (eg. 3 proposals) and agency results to be ready in advance of the document deadline for PCG#37 
	15/9/16
	Agency


[bookmark: _GoBack]The final decision on the chosen name will come from the PCG#37 meeting – 20/10/16, via an OP vote.
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