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1. Introduction

LTE Brand Evolution was discussed at PCG#30, and concluded that:
· 3GPP “Do not evolve 3GPP LTE brand now”, but stays with LTE and LTE-Advanced as the two names.
·  LTE-Advanced as currently defined includes all works from Release 10 onwards.
Such a conclusion triggered a lot of discussions in the industry regarding the LTE evolution paces from standard point of view and from industry market point of view. Clarification is needed on the relationship between the 3GPP LTE Advanced brand and marketing phases.
This contribution provides some considerations from CCSA on it.
2. Clarifications between Standard Roadmap and Marketing Phases
The PCG#30 conclusion is about the LTE standard evolution roadmap in 3GPP. LTE-Advanced, starting from Rel-10 and satisfying the ITU-R IMT-Advanced requirement is seen as the most competitive “IMT-advanced” candidate, which is also called as “4G (the 4th Generation Telecommunication system)”. 3GPP will continue to enhance LTE-Advanced system with Rel-11, Rel-12, etc.
From industry point of view, operators will continuously invest on LTE and LTE-Advanced and its evolution step by step to satisfy the increasing market requirement. 
· For industry market brand evolution, UMTS gives a quite mature and successful example, which separated its phases as HSDPA\HSUPA\HSPA+. It is obvious that this brand evolution satisfies both the brand stability and marketing requirements. Therefore, if LTE brand is to evolve, it is better to follow this routine and avoid brand re-evaluation. 
· For LTE industry market evolution, the market requirements increases with big step every 4~5 years. A 2-3 releases based marketing phases can make a balance between the feature-group flexibility and stability, especially for those big features specified across releases. Besides, since LTE-Advanced begins from Rel-10, a market evolution of LTE-Advanced starting from Rel-12 or Rel-13 seems a reasonable choice.
· On another aspect, next generation (also called “5G”) will take ten years to develop. Before 5G, there will be multiple key upgrade milestones of 4G system (i.e. LTE-Advanced). Phasing LTE-Advanced system with multiple milestones as the guidance to match with the increasing traffic will be beneficial to LTE market growing , which does not necessary to be limited by the 1.5~2 years period of each release. In addition, the market roadmap of the phases of LTE-Advanced indicates the long-term evolution of LTE/LTE-Advanced, which will benefit the LTE industry investment confidence.

The phases in LTE-Advanced are mainly for market evolution usage.Right now, the research of 5G is operating under the leadership of ITU. Obviously, the expectation time for 5G standardization is after 2020. If the latest LTE brand evolvement, e.g. LTE Advanced phase2 starts at 2014-2015, it is more likely a 4.5G concept other than 5G. It will be clearly differentiated from 5G and leave room for further brand evolvement.  
3. Proposal
According to the discussions above, build on the PCG#30 conclusion, we propose:
· LTE-Advanced contains multiple marketing phases
· Marketing phases are recommended, as table below.
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	Industry Marketing Phases 
	LTE
	LTE-Advanced Phase1 
	 LTE-Advanced Phase2
*
	…


* We are open to the name of phase 2, like LTE-Advanced-B.
