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1 Marketing and Communications Priorities

The 3GPP Communications Plan aims to inform the PCG about the activities of the 3GPP Marketing and
Communications Officer over the past six months and to also give a taste of what is coming up for the next period.

The challenges addressed by the Plan are to:

e Inform non-3GPP publics about the impact of the latest Releases, promoting successful deployment of systems
that are built on those Releases.

o Promote LTE Radio and supporting Network deliverables as the best technology proposition for mass market
mobile broadband.

e Introduce LTE-Advanced as “LTE gets even better” by meeting and exceeding the ITU IMT-Advanced
requirements, and also providing a clear evolution path for non 3GPP communities.

e Promote all 3GPP technologies as flavours — highlighting the potential for Evolved EDGE, HSPA and LTE to
deliver Broadband Mobile services.

e Strengthen the public relations role in 3GPP, via constructive engagements with 3GPP Partners (OP & MRP),
Technical Specification Groups and Member companies in 3GPP.

e Maintain a continual focus on the job description for the 3GPP Marketing and Communications Officer (Annex
E) and on becoming a trusted source of information to internal and external communities.

1.1 Action from PCG#29

PCG#29 requested that the Marketing and Communications Officer lead an Ad-hoc group, to make a recommendation on
whether 3GPP should evolve LTE branding for the benefit of the project and member companies.

Action PCG29/2: 3GPP Marcomms Officer to lead an Ad Hoc Group to determine the brand evolution needs of 3GPP.
This work to ideally be completed by end January 2013 [3GPP/PCG#29(12)14]

The Marketing and Communications Officer made a SWOT analysis for three potential outcomes:

1. Do not evolve 3GPP LTE brand now.
2. Evolve the 3GPP LTE brand now.
3. Consider 3GPP branding beyond LTE.

The Ad-hoc recommendation to PCG is “Do not evolve 3GPP LTE brand now”. The details of the SWOT analysis and the
work behind the recommendation are contained in PCG#30 document number PCG30_09.

The full wording of the recommendation is:

Final recommendation on 3GPP LTE Brand needs
The ad-hoc group recommends the adoption of Option 1; “Do not evolve 3GPP LTE brand now”.

All respondents concurred that, at this moment — December 2012 / January 2013 - there is no immediate call for a
re-branding beyond LTE and LTE-Advanced.

The Marketing and Communications officer will monitor how the broader industry describes post-Release 11
developments and may re-visit the need for some clarification of LTE and LTE-Advanced evolution based on new
Release Features — without re-branding LTE and LTE-Advanced.

A similar undertaking should be supported by all 3GPP Organization Partners, Market Representative Partners
and the Membership. It would be regrettable if LTE was re-branded unilaterally, after a consultation process has
been completed and a way forward agreed in PCG.
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1.2 Regional approach...2013

The Marketing and Communications Officer will continue with a regional focus — with activity aimed towards
developing markets for 3GPP, especially areas where 3GPP technologies are not the only choice available.

Aspects of 3GPP Marketing effort that encourage a regional approach:

- The Marketing and Communications Officer will, from 2013 onwards, look to attend one TSG or Mega
Meeting outside of Europe during each year. This is to ensure that marketing material is gathered from
meetings where there is a slightly different regional mix around the meeting.

- Industry Conferences are being supported in Latin America, Southern Africa, Russia & CIS and India. The
LTE Summit in Beijing was a great success and the 2014 edition may well go again to Asia (Under
consideration).

- Closer liaison with OP and MRP’s work in developing markets is sought.

1.3 Beyond Release 12

The RAN and SA workshops have been fully reported on, and have generated over
30,000 visits to the 3GPP News stories covering them:

- http://www.3gpp.org/Future-Radio-in-3GPP-300-attend (RAN)

- http://www.3gpp.org/New-Opportunities-for-3GPP-in-Rel (SA)

All web site news is in line with the Chairman’s reporting from these Workshops. r

The Branding exercise on LTE and LTE-Advanced (See Section 1.1 above), confirms
that all Release 12 specifications (and beyond), that cover LTE and the EPS, will carry the
LTE-Advanced logo.

Page | 4



http://www.3gpp.org/Future-Radio-in-3GPP-300-attend
http://www.3gpp.org/New-Opportunities-for-3GPP-in-Rel

PCG30_08

2 Working with the Partners

2.1 3GPP LTE Summit

China’s contribution in 3GPP LTE
standardization

The 3GPP Summit was held in Beijing, on the 27™ November, 2012 and hosted e —— it
jointly by the CCSA and TDIA. RINLOUS INCreasng numbsar ol contributicns.
S Chira’s, oo lathors b BGFF UTH slandrdiistios. -

Presentations were in either Chinese or English, with simultaneous translation. The e Tt W_'__/’“\_, 5
event was a great success and a fine example of how the Partners can cooperate to get s /""’ -
closer to new and diverse audiences. T3 | I I w

. . . . FELEEESESTT
The news story — which has links to all of the presentations — has had 1700 page visits ;‘? A R
to date (http://www.3gpp.org/The-3GPP-Seminar-Beijing). A, O g =T

Europe in 2013

In 2013 the 3GPP LTE Summit will be held in Europe. ETSI will be the host and will
provide key speakers on how LTE is of growing importance to different sectors. The Summit will take place on the 21% November
2013 in Cannes, France.

2.2 Mobile World Congress, 2013

The Marketing and Communications Officer worked with the GSMA to ensure that 3GPP remained a Supporting Association Partner
of Mobile World Congress. This status allowed us to access the event with a number of visitor passes and one Gold pass.

The NGMN Alliance offered a Chairing position in one of the conference streams (See web story at
http://www.3gpp.org/3GPP-at-Mobile-World-Congress).

During the Mobile World Congress Exhibition, the Marketing and Communications Officer
organized 20 visits, for the 3GPP leadership.

Luis Jorge Romero, Adrian Scrase and Balazs Bertenyi represented the project, visiting the
following companies and Associations:

Nokia, Power Matter Alliance, KT Corp., Motorola, Intel, Allot Communications, NGMN
Alliance, Telefonica, Bluetooth SIG, ComNews Russia, 4G Americas, Qualcomm, Rethink
Technology Research Ltd, Small Cell Forum, NSN, GCF, NTT Docomo, Huawei CTO
Roundtable, Gemalto, G&D, GSMA (Connected Living), Iskratel.

Small Cell Forum Booth

ETSI organized a networking cocktail, on Tuesday 26™ February, for ETSI members and friends.
The event again attracted well over 100 leading figures from the ETSI and 3GPP world.
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3 Working with the TSGs & Membership

News stories inspired by the TSG work are listed in ANNEX B (News).
The Marketing and Communications Officer attended the SA workshop in December 2012, to work with delegates on:

- The 3GPP Excellence Award 2012 (Vote)
- Video recording short interviews with the TSG Chairs
- Release 12 Prioritization process & Workshop.

Increasingly, participation in conferences is being driven by WG and TSG level support. There are events where the 3GPP
leadership should deliver an overview of the work. However, more technical speakers from the Working Group level
should be sought, to share the load.

Having a group of 3GPP WG Officials prepared and able to represent 3GPP at conferences will help us to spread the word
about our achievements.

The white paper section (http://www.3gpp.org/Industry-White-Papers ) is intended to showcase 3GPP Member’s reports,
papers and case studies. The Marketing and Communications Officer is on the lookout for more papers.

The 3GPP Excellence Award

Three awards were made by the panel for 2012. An Awards ‘Roll of Honour' has been established on the 3GPP web site
(at http://www.3gpp.org/3GPP-Award-Roll-of-Honour).

The rules and procedure for the Award are on line at the same location.

By PCG#30, two of the three awards for 2012 have been given:

Recipient Working Chairmans’ Citation
2012 Hidetoshi RANI1 - Radio layer 1 "In recognition of exceptional work in RAN1, particularly for
Suzuki invaluable efforts in reaching consensus in aspects of EPDCCH
design.

With grateful thanks on behalf of all companies in RANI1."
Matthew Baker, Chairman 3GPP RAN Working Group 1

2012 Jacob John RANS - Mobile Terminal “Jacob John has contributed significantly to the technical and
Conformance Testing managerial requirements of TSG RAN Working Group 5.

Furthermore, he has carried his knowledge and technical expertise
into the GCF greatly benefiting the wider device related industry.
In all aspects of his work he has been outstanding ambassador for
his company and RANS5 and thoroughly deserves the recognition
within the 3GPP community.”
Phil Brown, Chairman 3GPP RAN Working Group 5
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4 Conferences and industry events

We are continuing to “concentrate our efforts on a small set of leading events, being careful to align our endorsements where we can
get the best value for time and money”.

Industry events are an important aid to getting our message out, providing a platform to:

Associate 3GPP with Hot topics (eg. HSPA+, LTE, IMT, FMC, Mobile Broadband, 4G)
Disseminate 3GPP messages to a broader technical audience (Aligned to Priorities above)
Spot-light our Key speakers

Affirm our track-record of successful presence at the best events

Provide a shop window for 3GPP Specifications

2013 Conferences Start Date Participation Speaker
Mobile World Congress ~ 25/02/2013 Barcelona Association Partner Balazs Bertenyi
LTE Latin America 16/04/2013 Rio de Janeiro Endorsement

LTE Summit 2013 19/04/2013 Mumbai Endorsement, Speaker Takehiro Nakamura
LTE India 10/05/2013  New Delhi Endorsement, Speaker Adrian Scrase
LTE MENA 13/05/2013  Dubai Endorsement No speaker
Critical Communications 21/05/2013  Paris Endorsement, Speaker, Stand Balazs Bertenyi
World 2013

LTE Russia and CIS 28/05/2013 Moscow Endorsement, Speaker Adrian Scrase
LTE World Summit 24/06/2013  Amsterdam Endorsement, Speaker TBC

LTE Africa 16/07/2013  Cape Town Endorsement, Speaker, Stand  Atle Monrad
LTE Asia 18/09/2013  Singapore Endorsement TBD

LTE North America 20/11/2013  Dallas Endorsement, Speaker TBD

ETSI LTE Summit 21/11/2013  Cannes Organiser TSG Leaders
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5 Web

The Marketing and Communications Officer is the Web master for www.3gpp.org , working closely with the ETSI IT
department to drive forward improvements in the back-office environment of the site. The Content Management System
(CMS) currently in use is SPIP, however, we are moving to Joomla during the summer of 2013.

Once transferred to the new CMS, the user should see improvements in the navigation to TSG and WG directories. There
will also be a dedicated mobile site, which re-formats important texts in to easily digested pages on the smallest screens.

The Marketing and Communications Officer will work to ensure that the switch is as smooth as possible.

NB: Any switch will not affect the FTP site, but will replace the [old CMS] SPIP generated domain (www.3gpp.org).

5.1 Web site visit distribution

The weight of traffic to sections ‘Releases’ and ‘Technologies’ makes them a good focus for efforts to improve site
content and the readers’ experience (See 5.3 also).

Statistics: :
About 3GPP (2% in September, now 1.8% of unique =

ViSitS) * 01. About 1GPP 18%
The text was revised in 4Q 2012, but visits are down. The

Marketing and Communications Officer is not happy. * 0z, Specitication Groups 0%
Specification groups S o

This number was very low in September, at 1.2% of page
visits. In the last six months it is up to 3.8%, reflecting
interest in the elections.

10 Wk Plan

0. Releases

Releases (was at 20.3% of visits in September 2012, now
at 17%)

Still a big area of interest. Overview video/tutorials have
been added to Release 8, 9, 10 pages to improve the

30. Spacificaton NumBenng

quality of the visit to those pages. However, those tutorials R a2
take the visitor away from the 3GPP site. See example at
http://www.3gpp.org/Release-10) — so, more work needed. " 05. Technologies 324
Technologies (Keywords) (was at 38% of visits, now
38.2%)

A lot has been done here and new texts on Public Safety,
NAS protocols were recently added.

* DB, News & Events

5.2 News stories

10. 3GPP Hews

The News and Events section of the web site receives 32.2% of the
site visits. This is up, due to the increased interest in the elections
pages (6.6%).

The News stories covered in the News section of the site are
listed in Annex B of this report.

£0. Elections
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5.3 Top 10 web pages

The top ten web pages, according to the CMS command “...most popular articles and the most recent”:

Web page ( Unique visits
)

LTE (1) Average 459

Yesterday 605
(Monday)

Total 727092

LTE-Advanced (3) Average 261

Yesterday 322
Total 246937

Release 12 (2) Average 170

Yesterday 225
Total 79044

Carrier Aggregation explained (New Average 149

entry)
Yesterday 200
Total 23330
Work Items (4)

Average 129
Yesterday 193
Total 121155

The Evolved Packet Core (New entry) Average 111

Yesterday 140
Total 25832

Future Radio in 3GPP (5) Average 92

Yesterday 103
Total 28007

HSPA (re-entry) Average 103

New HSPA page
Yesterday 115
Total 9107
GPRS & EDGE (re-entry) Average 88
Yesterday 101
Total 111429
Release 8 (8) Average 81

Yesterday 108
Total 171341

Page | 9


http://www.3gpp.org/ecrire/?exec=stats_referers&jour=veille
http://www.3gpp.org/ecrire/?exec=stats_referers&jour=veille
http://www.3gpp.org/ecrire/?exec=stats_referers&jour=veille
http://www.3gpp.org/ecrire/?exec=stats_referers&jour=veille
http://www.3gpp.org/ecrire/?exec=stats_referers&jour=veille
http://www.3gpp.org/ecrire/?exec=stats_referers&jour=veille
http://www.3gpp.org/ecrire/?exec=stats_referers&jour=veille
http://www.3gpp.org/ecrire/?exec=stats_referers&jour=veille
http://www.3gpp.org/ecrire/?exec=stats_referers&jour=veille
http://www.3gpp.org/ecrire/?exec=stats_referers&jour=veille

PCG30_08

54 3GPPlive web pages

Videos and Tweet material are on-line at www.3gpplive.org

We load our content on the Vimeo media sharing site, and then overlay the 3GPP styled page.

The sub-site contains;

Videos on 3GPP topics

Embedded videos from 3GPP Partners

Embedded videos about 3GPP topics from external sources
Tweets

On-Line Brochure

Four new films were made at TSG#58, see image (right):

The sub-site ‘3gpplive’ will soon be phased out, as the new CMS will allow us
to embed video in to HTML pages.

Showing videos on the home page and on popular pages, brings many more

VIEWS;

x+ Balazs Bertenyi - Interview Dec 2012

3GFPiive

1 features, Release 12 in the requirements definition phase. . Focus is on the demand side and the need o expand

- P,-»ﬂ? & Two days as a Home page
/ 7 (side bar) story(100 views /day)
’,/ Lower traffic level (average ~20 views/day)

/ o / ‘when religated to the video site alone.
/ -‘\"O— —

—

]

55 Twitter since PCG#29

We have 1627 tweet ‘followers’ (up from 1347 last time reported, PCG#29).

VIimMeo - oo oo e “Teols Upload
My Videos

Andrew Howell - Interview Dec 2012 Takehiro Hakamura - Interview Dec 2012

New Videos January 2013

Tweets consist of 140 character news flashes sent to ‘followers’. The 3GPP Tweets are usually relevant to

, specifications work, to ensure that they are not perceived as ‘advertising’. The occasional tweet on an interesting

(non commercial) topic may also be sent out.

Tweets since the last PCG:

Feb 20 ETSI & 3GPP friends cocktail, Tues 26th - 19h onwards. Are you in Barcelona for the Congress and wish to
attend? Contact; mwc2013@etsi.org

Jan 9 3GPP white paper published on work to ensure LTE meets the needs of Public Safety & Critical
Communications SECLOTr,http://www.3gpp.org/Delivering-Public-Safety ...

Jan 2 3GPP SA Chair Balazs Bertenyi will chair an NGMN session at the World Congress 2013, Barcelona 28/2.
More at http:/www.3gpp.org/3GPP-at-Mobile-World-Congress ... 0T (WGSMA.

Oct 5 'Context', to put artists and audience together, things could be better...says #Travis front man. Mobile World
LiVe:httD://www. i Idlive.com/videos/interview-travis-fran-healy bils ic-and-t lies/25476?elq=46401a8491874dadt 143fcecb5bfb# UGT7itk EOFIx.twitter ...
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6 Branding —Trade Marking ™

Database of logo requests

A total of 32 logo requests have been dealt with sincel7th September 2012.

6.1

PCG#30 32
PCG#29 36
PCG#28 24
PCG#27 41
PCG#26 22
PCG#25 20
PCG#24 19

Logo requests (32) since 17/9/2012. Previous requests are systematically documented in the previous PCG

.

Communications plans.

B

Deola 12/10/2012 LTE Box of our products - antennas,amplifiers,Filter and coaxial
cable - to give more visibility and guidance to customer.

Copper Horse Solutions Limited 15/10/2012 LTE/3GPP | Presentations

MTN Marketing 19/10/2012 LTE product artwork and marketing

Rieber Internet Dienstleistungen 20/10/2012 LTE Web site

Sistelnetworks S.L. 24/10/2012 LTE Marketing material, Product Documentation, Product labeling

Award Solutions, Inc. 24/10/2012 LTE Course materials and books

STRONG Ges.m.b.H. 29/10/2012 LTE product labels, packaging and other collateral

L&T Infotech 31/10/2012 LTE/3GPP | Customer presentations & whitepapers as well as marketing
communications

Blake UK 1/11/2012 LTE technical and marketing materials for products that have been
designed to offer LTE rejection

Wistron Neweb corp. (WNC) 5/11/2012 LTE Product marking

freenet AG, Mobilcom-debitel 6/11/2012 LTE advertising and promotions online and offline

GmbH and Mobilcom-debitel Shop

GmbH

Kuwait Telecommunication 7/11/2012 LTE Communication Campaigns and Materials

Company (VIVA)

Efficiency ADV + DSGN 15/11/2012 LTE marketing and Point of sales material

Spectrum Design Solutions & Digi 29/11/2012 LTE Product marking and marketing

International

Quanta Computer Inc. 30/11/2012 LTE To promote LTE and/or LTE Advance devices

TELEVES S.A. 3/12/2012 LTE product packaging, datasheets, application notes and
documentation

ITALIANA CONDUTTORI Srl 26/11/2012 LTE product packaging and documentation

4G Sytems GmbH & Co KG 26/11/2012 LTE USB Modem and packaging

Rancore Technologies Private 4/12/2012 LTE product casing of Rancore LTE devices

Limited

BLANKOM Antennentechnik 19/12/2012 LTE device marking and in manuals

GmbH

Tata Communications 4/12/2012 LTE branding the Tata Communications LTE Roaming solution

Telewire srl 10/1/2013 LTE website and a gift box

T-Mobile USA, Inc. 18/1/2013 LTE Product packaging for wireless telecommunications devices
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and accessories, web and print media.
Gartner, Dionisio Zumerle 18/1/2013 LTE/ Presentation slides on LTE security
3GPP
Azcom Technology 23/1/2013 LTE Internal documentation, external presentations and website
Polkomtel Sp. z o.0. 24/1/2013 LTE Advertisement and promotional materials relating to services
provided by Polkomtel LTE technology solutions
Rayzon Technologies AG 31/1/2013 LTE printed marketing material and website
Cyfrowy Polsat S.A. 31/1/2013 LTE Product marking
Terra UAB 30/12/2012 LTE Marketing and product marking
Azcom Technology 5/2/2013 LTE/ Internal documentation, external presentations, maybe on our
3GPP website in the future
PPC, A Division of John 12/2/2013 LTE Specification and data sheets
Mezzalingua Associates, Inc.
Oberthur Technologies 13/2/2013 LTE Promotion of products and for use on Oberthur Technologies
Stands in events
Sporton International Inc 3/3/2013 LTE/3GPP | For test reports

The LTE logo user guidelines are on-line at http://www.3gpp.org/L TE-Logo-use

6.2 LTE Trademark protection

Following a U.S.A. trademark application including the word LTE, MetroPCS Wireless Inc., requested the ETSI legal advisor to
consider to consent to their registrations, “including the word LTE”. If this was not possible, there was a possibility that MetroPCS
would challenge on two grounds:

(1) The trademark is descriptive and generic and
(i1) LTE Trademark registered in the US has never been used in the US.

Outcome: ETSI, on behalf of the Organizational Partners,and in consultation with the ATIS legal council - was able to show usage and
specific uses of the term LTE. MetroPCS and ETSI came to an agreement that both should continue as before, with any potential
challenge being withdrawn.

[REPORT ENDS]
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Annex A Budget 2013 forecast

Budget €

Web site” and 3GPP Branding

3GPP Logo /Branding development 5 000
Web Development (CMS) 6 000

3GPP Tutorial development and Technical Keyword
authoring 7 000

New 3GPP.org and 3GPPlive.org Web Banners 4 000
Video post production 5 000

Brochures (Paper & Web version) and DVDs 4 000

Conference, Workshop, Exhibition
Participation (Stand build, Furniture, Internet,

Shipping)

Stand build & Pop-up booths 5 000
Hospitality and Catering 2 000
Booth charges (Internet, electricity, extras) 3 000

TSG related activities 3 000

Promotional gifts and Awards 7 000
Translation services 2 000
Equipment - Publishing &Audio Visual 2 000
Contingency 5000
Total €60 000

+Additional web site development is covered by the MCC operational budget.
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Annex B News stories

The following news stories have been published (in full) on the web (http://www.3gpp.org/News-Events) since PCG#29,
September 2012.

Recruitment of Testing Project Leader

The ETSI Centre for Testing and Interoperability (CTI) is seeking to recruit a technical expert with

expertise in 3GPP technologies, specialising in testing aspects. rrc"-a)
The successful candidate will be the project leader responsible for a team of 16 -18 international
experts, mainly from Europe and Asia, that are developing test specifications for 3GPP TSG RAN
Working Group 5 (RANS). He or she will have proven full knowledge of 3GPP air interface protocols, a strong
background in testing and test methodology and management skills.

Teating & Test Control Notation

Public Safety

A new white paper from lain Sharp, of Netovate, assesses the work needed to ensure that 3GPP e
LTE meets the needs of Public Safety professionals and the broader Critical Communications Q
community: 2N o

ite
Delivering Public Safety Communications with LTE l -J
Today there are two separate technology families for providing wide-area wireless — =™ i
communications: commercial cellular networks and dedicated public safety systems.
To provide the best service to both communities there is now industry support for greater use of common technology.
Work underway in Release 12 of 3GPP LTE standards will enhance LTE to meet public safety application requirements...

New Opportunities for 3GPP in Rel-12

An objective look at the next 18 months work for 3GPP TSG SA has identified priorities for
Release 12 and started the decision making process for what can be achieved by its completion -
scheduled for June 2014.

The amount of time available to 3GPP to get features specified is always limited, so it is inevitable
that member companies need to make difficult decisions on whether to put their resources in to one
work item or another.

A workshop was held during the 3GPP Service and System Aspects (SA) 58th plenary meeting,
covering the non-radio aspects for prioritization. However, many of the delegates stressed that it was important to keep
both the 3GPP RAN and the 3GPP SA priorities in mind...

3GPP eco-system, a major plus for road traffic
October 31, 2012, ETSI’s 3rd workshop on M2M communications

In his presentation on road traffic assistance based on 3GPP cellular technology, Philippe Dobbelaere
made a favourable comparison between 3G & LTE and other wireless access standards for vehicles.

Although the work on Wireless LANs in 802.11p is key to Intelligent Transport Systems (ITS), the
growing reach of broadband mobile networks could be a game changer, offering mass coverage,
roaming, handover capabilities and security that are already in place and ideal for road traffic assistance...
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Small Cell Forum - Release One

A new Release programme from the Small Cell Forum will help network operators launch home,
enterprise, metro, and rural small cells. SMALL CELL FORUM

Release One covers the home, providing “all you need to know” to deploy residential femtocells. It includes business
cases, references to key standards, specifications for RFPs and best practices from operators already using femtocells. In
preparation for future Releases, there are also white papers on rural small cells and on backhaul use cases and solutions...

Operators move to HD Voice

Alan Hadden, President of GSA, has called for a further push to produce phones that build on the
impressive growth of HD voice calls, Hadden said;

“Some operators reported 10 times the number of HD voice calls are currently being initiated
compared to a year ago... To continue the market development, all smartphones need to ship with W-
AMR activated by default.”

RCS VoLTE interoperability tests
Organised by: the Multi-Service Forum (MSF), ETSI and the GSMA

The interoperability of LTE and IMS components for Rich Communication Suite (RCS) and Voice
over LTE (VoLTE) were tested during a recent Interoperability event simultaneously held at the
China Mobile Research Institute in Beijing, China and the Sintesio facility in Kranj, Slovenia.
Following on from past MSF VoLTE and ETSI IMS testing, this new event sought to demonstrate
that the GSMA technical recommendations, based on the 3GPP specifications, are mature and
interoperable...

Growth for LTE

If forecasts of the number of LTE networks to be switched on in 2012 were slightly over ambitious, the shape of the
predicted growth curve was accurate.
With 119 launches - 2012 has been the year of LTE.

k-

“...LTE is the fastest developing mobile system technology ever and entering a new phase as a mainstream technology by
end of 2012.” according to the Global mobile Suppliers Association, in its regular *Evolution to LTE’ report...

. PA
New White Papers t'giéh”:m
If you have been wondering about the role of HetNets or how clever smart antennas really are...then worry H ET N ET
not' Smart Antennas

MIMO

3GPP partner - 4G Americas has recently published four white papers - freely available online - that give
an overview of the capabilities of 3GPP HSPA and LTE systems and look at these two key developments, being specified
in 3GPP.

Page | 15


http://www.3gpp.org/Operators-move-to-HD-Voice
http://www.3gpp.org/Operators-move-to-HD-Voice
http://www.3gpp.org/RCS-VoLTE-interoperability-tests
http://www.3gpp.org/RCS-VoLTE-interoperability-tests
http://www.3gpp.org/RCS-VoLTE-interoperability-tests
http://www.3gpp.org/Growth-for-LTE
http://www.3gpp.org/Growth-for-LTE
http://www.3gpp.org/New-White-Papers
http://www.3gpp.org/New-White-Papers
http://www.3gpp.org/New-White-Papers
http://www.3gpp.org/Small-Cell-Forum-Release-One
http://www.3gpp.org/Operators-move-to-HD-Voice
http://www.3gpp.org/RCS-VoLTE-interoperability-tests
http://www.3gpp.org/Growth-for-LTE
http://www.3gpp.org/New-White-Papers

PCG30_08

Annex C Task description

The Communications Plan is a snap-shot of the activities and recent achievements of the 3GPP Marketing & Communications Officer.
The document is updated for each 3GPP PCG meeting.

The 3GPP Marketing & Communications Officer is part of the 3GPP Mobile Competence Centre, working with colleagues to extract
and publicise the stories and achievements from the project. The task also entails working with external communities to deliver those
stories and achievements so that they gain public attention.

The 3GPP Marketing and Communications Officer started work on the 1% April 2008, within the Mobile Competence Centre of 3GPP,
in Sophia Antipolis, France.

Contact Details:

Kevin Flynn

3GPP Marketing & Communications Officer
kevin.flynn@3gpp.org

Tel: +33 4 92 94 42 58

Mob: +33 6 84 53 41 57

The reference document for the function is contained in PCG document PCG19 13.
The following, when achieved, will demonstrate the success of the Marketing and Communications Plan;

Development of technical brands, such as LTE and LTE-Advanced.

Creation of Speaker opportunities at key events.

Development & improvement of communications aspects of the 3GPP web site.

Maintenance of professional relationships with journalists, web commentators and analysts, to deliver effective and accurate
information on 3GPP progress.

e  Working within budget.
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