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1. Introduction 

This document describes a use case which enables for a function of advertisement filter of DASH streamed contents during a HTTP streaming session. 
2. Discussion
When enjoying a movie via streaming, the user who has enough contexts with content provider or service provider may not want to be interrupted by the unwilling advertisements.  This capability would greatly enhance the quality of experience of the user watching streamed multimedia contents. 

2.1 Use case description
Paul who is a VIP user of a web site (or content provider, service provider, network operator) visits the web site for CoD service with AHS enabled-device. He can select to receive  a content with or without advertisement；
Lisa, who is common visitor, browses the web site for watching the same CoD movie with AHS enabled-device. When she watches the movie, the main movie was interrupted by some advertisements. The movie is restarted until finishing the advertisements.
2.2 Analysis of use case 
For the above use case, it can be fulfilled by a server that generates different targeted MPD for each kind of user. 
3. Requirement
· It should be possible that client selects to receive the content with or without advertisements.
· It should be possible to support the functionality that server that generates different targeted MPD for each kind of user MPD based on the user subscription or service provider’s policy.
4. Proposal
The use case described in this document improves user experience of DASH. We propose that this use case to be included in the Permanent Document.
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